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Introduction

The Creative Economy: A Cornerstone For Growth

The creative economy has evolved from the
margins of policy discourse to become a
strategic priority in national development
agendas worldwide. Once considered a non-
mainstream segment of economic activity,
cultural and creative industries (CCIs) are
now recognized as powerful engines of
sustainable growth, innovation, and global
competitiveness. Spanning sectors such as
film, music, performing arts, publishing,
design, gaming, architecture, and digital

FIGURE 1: CCI IMPACT ON GLOBAL ECONOMY (2020)*

@ Costa Rica

In 2019, Costa Rica’s cultural
sector accounted for

2.1% of the GDP and
2.1 % of total employment

g The USA

In 2022, the USA’s creative
industries contributed to

4.3% of the country’s GDP

In 2020, the Global
Creative Economy
accounted for 3.14%

of Global GDP and
6.2% of Global
Employment

Source: FTI Consulting Analysis

A strong example supporting that statement
is the multiplier effect playing out in the UK’s
creative industries. A 20-year study by the
Creative Industries Policy & Evidence Centre
(PEC)? found that each creative job in UK
cities generated at least 1.9 additional non-
creative jobs in related local sectors such as
retail, leisure, and hospitality between 1998
and 2018. This effect stemmed from both
employees’ local spending and increased
visitor activity around creative clusters.

content creation, CCIs generate high-value
employment, stimulate innovation across
industries, and enhance national identity
and soft power.

According to UNESCQ’s 2022 Reshaping Policies
for Creativity report, the global creative economy
generated approximately $2.25 trillion in
revenues in 2020, accounting for 3.1% of global
GDP (Gross Domestic Product) and employing
nearly 6.2% of the global employment.

% Jamaica

In 2019, the film, animation,
and music industries made up

6.2% of the country’s GDP

<) Philippines

In 2022, the creative economy

compromised 7.3 % of the
country’s GDP and employed

7 million people

@ Japan

In 2019, culture accounted for
1.9% of Japan’s GDP and

employed 1.3 million
people (1.9% of the workforce)

% United Kingdom

In June 2023, the UK’s creative

industries employed 7.9 %
of the workforce (2.5 million
people) and contributed to

5.7 % of the GDP

Similarly, the International Finance
Corporation (IFC) reports that globally,
every $1 invested in creative industries
generates about $2.5 in overall economic
output, reflecting spillover benefits into
manufacturing, tourism, and urban services.?

This shift is prompting governments to
rethink their strategies, as investments in the
creative economy increasingly demonstrate
substantial economic and social returns.



Cultural and creative industries (CCIs) have
proven to be sound economic investments
and steadily continue to consolidate

their position as core national assets,
driving prosperity, innovation, and global
competitiveness.

Governance is one key area of transformation
as it lays the institutional groundwork for
turning creative potential into economic
value. Traditionally, governments managed
the cultural and creative sector in a highly
fragmented manner, with responsibilities
split across ministries of culture, commerce,
education, tourism, and technology—limiting
coordination and strategic focus. Today,
countries are adopting integrated governance
models such as dedicated creative economy
agencies, inter-ministerial councils, and
consolidated cultural authorities that align
national priorities, strengthen cross-sector
coordination, and accelerate creative growth
through approaches tailored to each nation’s

cultural, technological, and market strengths.

Similarly, funding still poses an obstacle
to creatives and creative businesses,
stemming from intangible assets, project-
based revenues, and limited access to
traditional capital. Today, governments
are addressing these barriers through
innovative financing ecosystems that
enable creativity to become an investable
and scalable sector, balancing cultural
impact with long-term economic value.

In addition, there is a growing emphasis
on transforming old educational models
that have emphasized memorization,
high-stakes exams, and curricula that
reward correct answers over curiosity,
experimentation, and risk-taking. Today,
governments are embedding creativity
across education systems, from early
learning to higher education and lifelong
reskilling, to cultivate creative confidence
and foster an adaptive, inclusive, and
future-ready workforce equipped for the
evolving creative economy.




Finally, nations are increasingly recognizing
creative industries as powerful drivers on
the global stage. For decades, governments
underestimated the economic and
diplomatic value of creative products by
treating them merely as cultural outputs
rather than strategic assets, leaving
immense potential untapped. This mindset
has shifted, with creative exports now seen
as key instruments for strengthening global
presence, amplifying cultural influence,
and advancing sustainable economic
diversification.

These shifts are collectively shaping the
future of the creative economy. This report
outlines a series of pathways aimed at
enabling governments to harness their full
potential and unlock the power of creativity
through four key levers:

1. Bold Governance For Cultural Power

2. Innovative Financing For The Creative
Economy

3. Building The Future Workforce

4. Expanding Creative Exports And Global
Influence

Together, these levers provide a
comprehensive strategic framework for
governments to redefine their national
creative value proposition, promote
sustainable growth within the creative
sector, and elevate their cultural influence
on the global stage.




Chapter1

CREATIVE
NATIONS

Bold Governance
For Cultural Power




Effective governance provides the institutional
architecture, policy coherence, and implementation
capacity necessary to translate creative potential
into economic impact.

Without coordinated governmental structures, clear
strategic direction, and robust monitoring systems,
creative industries remain fragmented, under-
resourced, and peripheral to national economic
planning. This section examines how governments
worldwide are building governance foundations
through whole-of-government coordination
mechanisms, positioning national creative
strategies according to comparative advantage, and
implementing monitoring and evaluation systems
that enable evidence-based policymaking and
adaptive management.
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Whole-of-Government Strategies And
Operating Models For Creative Growth

Creative industries defy traditional
governmental boundaries. A film production
simultaneously involves cultural expression
(culture ministry), economic development
(economy ministry), workforce training
(education ministry), export promotion
(trade ministry), intellectual property
protection (justice ministry), digital
infrastructure (technology ministry), and
urban development (Municipal or Regional
Development ministry). This cross-cutting
nature demands coordination mechanisms
that transcend ministerial silos and

embed creative economy objectives across
governmental portfolios.

Countries use different institutional models
to strengthen their creative sectors. A strong
example of the whole-of-government
approach has been spearheaded by the

United Kingdom (UK) through its Creative
Industries Council, which was established in
2011 as a joint forum between government
and industry. Co-chaired by the Secretary

of State for Culture, Media and Sport and
industry leaders, the Council operates
through specialized working groups
addressing access to finance, intellectual
property, skills, and export growth. This
structure enabled coordinated policy
responses, including the Creative Industries
Sector Deal (2048), part of the UK Industrial
Strategy, which committed more than £150
million alongside industry matching to
support skills, regional growth, innovation
centers and export support.s By 2022, this
whole-of-government approach contributed
to creative industries growing at about twice
the rate of the broader UK economy.¢

FIGURE 2: GROSS VALUE-ADDED GROWTH IN THE UK (2010-2022)¢

60.0%
50.0%
40.0%
30.0%
20.0%

10.0%

0.0%

Creative Industries

Source: FTI Consulting Analysis
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To put in place an effective whole of government approach, governments should focus on four
key actions:

Secure High-level Political Sponsorship:
Put creative industries on the Prime Ministerial/Cabinet agenda and in
national plans so departments align and resources flow.

Use Formal Interministerial Coordination:

Create a standing body (council/ committee) with joint working groups
and shared targets across finance, Intellectual Property (IP), skills,
exports, and infrastructure.

Build Dedicated Implementation Capacity:
Empower a permanent unit or agency with the budget and staff to run
programs, coordinate delivery and access, and retain institutional.

Institutionalize Industry Co-governance:
Seat industry on advisory councils/ boards and co-design instruments
(funds, incentives, export support) to keep policy market-relevant.

13









National Pathways For
Creative Competitiveness

Countries differ profoundly in creative
economy endowments, market scale,
technological infrastructure, talent pools, and
cultural heritage. Effective governance requires
positioning national creative strategies
according to distinctive advantages rather than
importing generic policy templates. The creative
economy typically becomes a strategic priority
once countries have secured basic economic
stability and begin shifting from factor-driven
to innovation-driven growth, as creative sectors
offer high-value diversification pathways,
export potential, and soft-power benefits

that complement broader macroeconomic
objectives. This section examines how
governments identify comparative strengths,
design place-based development strategies
(leveraging the unique assets of particular
places), and pursue distinctive policy activities
aligned with national characteristics.

mmm Case Study: Sweden-Compete On

B B Tnnovation And Design Capability’
Sweden relies on design and technological
depth. Public support connects culture
with R&D, builds creative tech hubs, and
backs greener production. A Stockholm

°%0) Anchor: Stockholm games cluster (global IP creators)

£0

b

il

(Business Sweden)

d Evidence: Games industry revenue ~$3.1bn & ~8k Jobs (2022)

Stockholm
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Instruments: Funding for digital infrastructure and green
production; creative-tech hubs and incubators

Enabler: University talent pipelines with export facilitation

Flagship: Mojang, King, Paradox headquartered / anchored in

Positioning By National
Advantage

National strategies are most effective

when they anchor the creative economy in
comparative strengths-for example, through
deep innovation and design capabilities,

a distinctive cultural authenticity that
commands premium niches, infrastructure
and regulatory ease that enable hub
functions, or diversity paired with rapid
digital adoption to scale exports.

Countries typically emphasize one or
combine several of these strengths, aligning
instruments-skills, finance, IP (Intellectual
Property), export services, clusters, and
place-based infrastructure to reinforce the
chosen position.

games cluster anchored by Mojang, King,
and Paradox taps university pipelines

and incubators, while Business Sweden
helps IPs reach global markets. The effect
is repeatable exports and strong local
spillovers.

G

Depth beats scale
when talent,

incubators, and
export support turn
IPs into repeatable
global sales




g Case Study: New Zealand - Compete incentives and high production standards,

Through Cultural Authenticity And paired with sustainability aligned to the national
Premium Niches® brand. This approach keeps skilled crews
New Zealand privileges creative excellence active and attracts marquee franchises, while
and indigenous authenticity over cost. Policy agencies streamline support so that international
design uses predictable, quality-signaling productions can base complex projects locally.

Y

&) B

Anchor: New Zealand Screen Production Rebate
(operating since 2014)

Instruments: Stable rebate regime; time-bound Screen Production
Recovery Fund (Aug 2020-Jun 2023) AV
Predictability and
Enabler: Streamlined agency support and experienced local crews quality signals attract
premium projects —
Evidence: Approved NZ$ 228m in rebates for 25 international even without large

productions and NZ$ 78m for 39 NZ productions (2023) market scale

Flagship: Avatar sequels based and produced in NZ

= Case Study: UAE- Operate As A Regional interest, while Dubai’s media and design
Hub Via Infrastructure And Regulatory Ease®  zones offer one-stop company setup,

The UAE’s hub play combines destination permits, and co-located production/post
demand with platform-like free zones. facilities, making the country a dependable
Flagship cultural assets spark inbound base for regional HQs and content workflows.

Anchor: Dubai Media City, Dubai Design District, Dubai Studio City;
Louvre Abu Dhabi, Sharjah Media City (Shams Free Zone), Ras Al
Khaimah Media City Free Zone, Creative City Fujairah, Ajman Media

City Free Zone =
O=
Instruments: One-stop free-zone setup and permits; co-located
production/post infrastructure Speed and
platformization create
Enabler: Regulatory ease and regional connectivity for HQ and a gravitational pull
production functions that is deepened with
local skills to lock
Evidence: 1.2m+ Louvre Abu Dhabi visitors (2023); ~AED 22bn in value

creative output (~4.6% of GDP, 2022)

Flagship: Growing base of regional HQs and production/post
houses in Dubai
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Legal And Requlatory
Frameworks

Intellectual property regimes provide the
foundational infrastructure for creative
economies. Countries that strengthen
copyright protection, streamline rights
administration, and enforce IP rights

create environments conducive to creative
investment.*® The United States’ Copyright
Term Extension Act (1998) provided

long- term rights certainty that supported
massive investment in content libraries now
monetized through streaming platforms.
Disney’s acquisition of 21st Century Fox for
$74.3 billion in 2029 derived value primarily
from content rights extended through IP
frameworks.**

Conversely, weak IP enforcement undermines
creative investment. The US Chamber of
Commerce’s 2023 International IP Index
ranked 55 economies on the strength

of their IP protection systems, showing

that countries with robust IP frameworks
consistently host mature and export-oriented
creative sectors.

Leading performers, such as the US, the

UK, France, Germany, Sweden, Japan, the
Netherlands, Switzerland, Singapore, and
South Korea, combine effective enforcement
with high levels of creative industry output
and international reach, underscoring the
close relationship between IP strength and
creative economy development.*?

Regulatory frameworks for digital platforms
increasingly shape competitive positioning.
The European Union’s (EU) Digital Services
Act (2022) and Digital Markets Act (2022)
established obligations for content

18

moderation, algorithmic transparency, and
platform competition that affect creative
distribution worldwide. The EU’s Copyright
Directive (2019), particularly Article 17,
requires platforms to license content

or implement upload filters, shifting
negotiating power toward rights holders and
fostering new platform licensing agreements
across the EU.

Australia’'s News Media Bargaining Code
(20212) mandated commercial negotiations
between digital platforms and news
publishers, resulting in Google and Facebook
reaching agreements worth over A$ 200
million annually with Australian media
companies. This regulatory intervention
demonstrated how governments can
rebalance platform power and ensure that
value flows to creative producers.*3




Place-Based
Development And
Creative Clusters

Creative activity tends to concentrate in

a small number of dynamic urban hubs,
where a handful of clusters account for the
vast majority of creative businesses, jobs,
and economic output. These clusters thrive
on dense networks of talent, suppliers, and

FIGURE 3: GLOBAL MAP OF CREATIVE-CLUSTER TYPES

knowledge exchange, creating environments
where creative firms consistently
outperform their peers. Evidence from
across leading creative regions shows that
firms based within established clusters
enjoy a clear productivity edge.

Governments strategically cultivate creative
clusters through infrastructure investment,
planning frameworks, and ecosystem
support. Four broad models illustrate how
creative clusters emerge and evolve:

Manchester
Regeneration, policy-enabled

0

Berlin

o Emergent, market-tilted

Los Angeles
Mature, market-led

Source: FTI Consulting Analysis

Los Angeles (Mature, market-led):

A century of studio-led production concentrated
studios, post-production, agencies, finance,
and film schools, so work and talent are
co-located organically. The state later fine-
tuned retention with a $330m/yr Film & TV
Tax Credit (2016-2025), now expanded to
$750m/yr from FY2025-2030.%

Q

Shenzhen
Rapid, policy-led

Result: -197k Sports & Entertainment jobs
in L.A. County (2022)*

Berlin (Emergent, market-tilted):

After the 1990 reunification, cost-effective
spaces and a global vibe drew artists and
founders, and a music-tech nucleus formed
around venues and universities. The city then

19



amplified it with affordable workspace, cultural
infrastructure, and international marketing.

-7.58% of GDP.*”

Result: 42k companies, 265k employees,

-€44bn turnover (2023/24)

Shenzhen (Rapid, policy-led):

Shenzhen was engineered as China’s first
Special Economic Zone (1980), using pro-
investment rules and specialized districts to
co-locate makers and creatives. Tencent’s

headquarters then knit hardware and

Result (2022): -$39bn value-added from
cultural & related industries, comprising

Manchester (Regeneration, policy-enabled):
A Public-private partnership-enabled
regeneration investment supported the
development of the MediaCityUK platform

to co-locate within the city.

software, turning that policy-built base into a

digital content powerhouse.

in 2007, including prepared sites, studios,
and transport infrastructure, which enabled
anchor institutions such as the BBC and ITV

Results: 250+ firms, -10k jobs, -£1.4bn output.*®

FIGURE 4: TYPES OF CREATIVE CLUSTER MODELS AND DIFFERENT CHARACTERISTICS

Mature, Market-Led

Types of Creative Cluster Models

Emergent,
Market-Tilted

Rapid, Policy-Led

Regeneration,
Policy-Enabled

Organically grown cre-
ative ecosystems with
long histories of pro-
duction and established
industry networks

Definition

Bottom-up evolution
over decades; driven by
private studios, agen-
cies, and talent concen-
tration

How It Emerges

«  Strong private
investment

«  Deep supplier
networks

«  Global export power

«  Stable talent
pipelines

Key Characteristics

Los Angeles:
Century-old film & TV
cluster anchored by
studios, agencies, and
finance

Example

Source: FTI Consulting Analysis
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Recently developed
clusters that grow from
grassroots creative
scenes and affordable
spaces

Formed through cul-
tural vibrancy, artistic
communities, and
early-stage creative
entrepreneurs

Indie-led innovation
Experimental
culture

Flexible spaces
Early digital/media
startups

Berlin:
Post-reunification
affordability and mu-
sic-tech scenes created
an emergent hub

Clusters intentional-
ly engineered by the
government through
incentives, SEZs, or
industrial policy

Top-down development
with heavy investment,
regulatory support, and
infrastructure planning

Fast scaling

Anchor corporations
Strong digital infra-
structure
Export-led growth

Shenzhen:

SEZ reforms, pro-in-
vestment policies,
Tencent ecosystem

Clusters created by pub-
lic investment to revive
cities or districts and
attract anchor firms

Government builds
platforms (media cities,
cultural districts) to pull
in broadcasters, studios,
suppliers

«  Public-private

partnerships
- Local talent
activation
«  Urban regeneration
effects
Manchester
(MediaCityUK):

BBC/ITV relocation, uni-
versity pipeline, digital
infrastructure



Although creative clusters may emerge

through different pathways, their benefits thrive when policy, infrastructure, and

are consistently evident: they generate education are coordinated to sustain local
knowledge spillovers that drive innovation, talent and global competitiveness.
cultivate specialized networks that reduce

costs and enhance productivity, build Allin all, to effectively develop and
reputational strength that attracts investment strengthen the country’s creative

and tourism, concentrate talent that deepens competitiveness, governments should
skills and capabilities, and reinforce economic focus on five key actions:

resilience through diversification.

Position The Creative Economy Around National Comparative Strengths:
Identify whether the country competes best on innovation capability,
cultural authenticity, hub infrastructure, or digital adoption, and anchor
all strategy and branding around that position.

Align Policy Instruments To Reinforce The Chosen Position:
Synchronize skills, finance, R&D, incentives, IP support, and export
services so they collectively strengthen the selected national advantage
rather than operating in silos.

Modernize Legal And Digital Regulatory Frameworks:

Strengthen IP protection and enforcement, streamline rights
administration, and update digital platform rules to ensure fair value
flows to creators and attract investment.

Develop The Enabling Environment For High-performing Creative Clusters:
Cultivate hubs where talent, suppliers, and knowledge networks naturally
concentrate by investing in specialized infrastructure such as studios,
cultural districts, and creative-tech facilities, and by applying supportive
planning and zoning policies that enable density and collaboration.

Tailor Cluster Growth Strategies To Local Strengths And Proven
Development Models:

Accelerate cluster performance by attracting anchor firms and designing
place-based strategies aligned with local assets, drawing on global
models (e.g. market-led, emergent, policy-driven, or regeneration-
focused) to unlock agglomeration benefits, sustained growth, and public
trust, and are better equipped to address real-world needs.

21

These cases illustrate that creative clusters










Monitoring And Evaluation Systems

Evidence-based policymaking requires how countries implement cultural satellite
systematic data collection, performance accounts, establish observatories and data
measurement, and evaluation frameworks infrastructure, and design performance

that track creative economy development frameworks that embed accountability.

and enable adaptive management. Without

robust monitoring systems, governments Three pillars, four actions: satellite accounts
cannot assess policy effectiveness, justify define what to count; observatories and data
continued investment, or adapt strategies to systems collect and publish; performance
changing conditions. This section examines frameworks evaluate and adapt.

FIGURE 5: MONITORING FRAMEWORK FOR CREATIVE ECONOMY POLICY

01. Define what to count 02. Collect & Integrate 03. Publish & Analyze 04. Fund, evaluate, adapt

Establish boundaries and Collect consistent data from  Publish and analyze data to Link resources and targets to
standards to capture creative  agencies, observatories, and  reveal trends, disparities, perfomance indicators for
industries within national digital platforms to build an  and areas of highest impact accountability and agile
and international accounts integrated evidence base adjustment

o EXAMPLES
Cultural Satelite Accounts Australia — ABS + Creative European Audiovisual Performance frameworks
(UK DCMS Estimates, Spain Australia (accounts + Observatory (streaming (NZ Creative NZ, KOCCA
CSA, Colombia Orange participation surveys) catalog summaries used Korea, UK Sector Deal)
Account) for regulation) linking KPIs to funding and

review cycles

Source: FTI Consulting Analysis

STEP 1 (Define): for Cultural Statistics, which provides a
Cultural Satellite Accounts standardized methodology for identifying,

o ) classifying, and measuring cultural domains
Traditional GDP accounting undercounts and related activities. The CSA approach
the cultural economy because most cultural reorganizes national accounts data so that
activities are intangible, multi-sector, and cultural value-added, employment, and trade
embedded across industries. Many creative flows can be measured in a coherent and

outputs (e.g. design, digital content, heritage internationally comparable way.
services, or arts education) are either spread
across multiple ISIC codes or classified as
intermediate consumption rather than final
output, making them invisible in national
accounts. Cultural Satellite Accounts (CSAs)
resolve this by applying UNESCO’s Framework

After launching the ‘Orange Economy,

Colombia embedded culture into its national
statistical system, meaning cultural activities
became a formal, mandatory part of how the

24



country measures its economy. Through a
legal mandate, the national statistics agency
- DANE developed a UNESCO-aligned Cultural
Satellite Account that defines, classifies, and
guantifies cultural and creative activities
with the same rigor applied to agriculture,
manufacturing, or services. Embedding CCI,
in this manner, ensures that creative value
added, employment, and trade flows are
integrated into national accounts; measured
using standardized, internationally
comparable methods; and published
regularly rather than sporadically. The new
evidence revealed where cultural value

and jobs actually lie, enabling Colombia to
redirect budgets, design targeted incentives,
and guide regional programs.

STEPS 2-3 (Collect And Publish):
Observatories and Data Infrastructure

This pillar delivers the cycle’s middle stages
collection/integration and publication/
analysis, as shown in Figure 5. Observatories
and data systems stitch together official
statistics, administrative records, and
platform data; then they turn those inputs
into public dashboards, yearbooks, and
briefs that guide regulation and strategy.

Australia’s ABS and Creative Australia
combine economic accounts with regular
public surveys on arts engagement; in

2022, the data showed very high overall
engagement and a strong return to live
events after the pandemic, insights that
helped shape the government’s Revive policy
with more emphasis on audience access.

STEPS 4 (Evaluate And Adapt):
Performance Frameworks and
Accountability

Pillar 3 links resources to results (Step 4 in
Figure 5), agencies set quantitative targets,
report publicly, and reweight funding toward
what works. Performance frameworks
convert data into management discipline,
they justify spend, expose bottlenecks, and
institutionalize course correction.

Under MCST’s multi-year content plans,
Korea Creative Content Agency links
budgets to clear export and jobs objectives,
publishes regular industry stats, and adjusts
support toward faster-growing segments.
Public reporting shows record content
exports in 2022.*°

25



The key challenges identified across performance management systems of creative

economies include:

1

Platform Revenue Is Hard To Measure

Global streaming platforms fragment income
across jurisdictions, and algorithmic curation
concentrates value, making it hard to trace
who earns what and where they earn it.

3

Intangibles Resist Valuation

Brand, design, data assets, innovation
spillovers, and social cohesion lack consistent
measurement in national accounts.

26

2

Freelance/Project Work Is Mismeasured
Non-standard, multi-job, short-term
contracts don’t fit legacy labour statistics.

a4

Cross-border Digital Consumption

Is Invisible To Trade Stats

The value of streaming is difficult to calculate
beyond geographical borders; conventional
export measures miss foreign audiences.




Governments have addressed these challenges by adopting practical fixes along four action
areas, from gaining access to platform data to updating labour statistics and accounting for
intangibles:

Secure Access To Platform Data:
Use partnerships and legal powers to obtain usage/revenue data and
pipe it into official stats.

Modernize Labour Statistics For Freelancers:
Add survey modules for project work/multi-jobbers and link
administrative/tax data to capture real participation, hours, and earnings.

Extend Accounts To Intangibles:

Adopt Organisation for Economic Co operation and Development (OECD)-
aligned methods to reflect brand/design/data and spillovers in satellite
accounts; publish transparent ranges where needed.

Measure Digital Trade Flows Explicitly:

Integrate platform usage data with balance-of-payments/trade-in-
services frameworks to attribute cross-border streaming and other
digital consumption.

27









Chapter 2

CAPITALIZING
CREATIVITY:
Innovative
Financing For
The Creative
Economy

e B

W\

\!

A



Creative industries face distinctive financing
challenges that constrain growth and limit
potential. Intangible assets, such as IP,
talent relationships, and brand value,

resist traditional collateral-based lending.
Revenue uncertainty, project-based cash
flows, and extended development timelines
deter risk-averse capital. Small and medium
enterprises predominate, lacking scale to
attract institutional investment. Exporters
face foreign exchange risk and limited
working capital for market development.
These structural barriers require coordinated
financing ecosystems combining public
investment, innovative instruments, and
private capital mobilization. This section
examines how governments design public
financing frameworks, develop blended

and innovative mechanisms, and catalyze
private capital to build sustainable creative
financing ecosystems.
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Public Investment And
Incentive Frameworks

Direct public investment remains
foundational to creative economy financing,
providing patient capital, absorbing risk, and
catalyzing private investment. Governments
deploy grants, subsidies, and tax incentives
calibrated to bridge financing gaps and
advance broader development objectives.

Production Grants And
Subsidies

Public funding through production grants
and subsidies forms the backbone of most
national creative financing systems. These
instruments play a crucial counter-cyclical
role, absorbing the early risks of content
creation and enabling projects that might
otherwise remain unrealized. In an industry
defined by uncertain demand and intangible
assets, grants provide the patient capital
needed to nurture original ideas, talent
development, and cultural expression. Well-
structured subsidy programs also act as
market catalysts: they sustain local production
capacity, build technical skills, and stimulate
collaboration between independent creators
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and commercial studios. For governments,
the objective is not only to fund individual
works but to create a self-reinforcing
ecosystem where public investment attracts
private financing, strengthens industry
capabilities, and generates both cultural and
economic returns.

Furthermore, these tools are complemented
by public-private partnership mechanisms,
where governments share early-stage risk
with private producers, distributors, or
financiers through co-investment funds,
matching grants, or joint development
agreements. Such models help stretch public
budgets further while incentivizing private
participation in national content pipelines.

The Netherlands Film Fund exemplifies a
comprehensive grant architecture. With an
annual budget of €105.9 million (2024), the
Fund supports feature films, documentaries,
series, and interactive projects through
development grants, production subsidies,
and distribution support.? In 2025, the
fund supported hundreds of productions via
20 subsidy programs.2* Notable successes

T
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include Flee (2021), which garnered three
Academy Award nominations, and Triangle
of Sadness (2022), which won the Palme
d’Or at Cannes and generated €12 million
in box office revenues.

The Canada Council for the Arts provides
arms-length grant funding across
disciplines with an annual budget of $325.6
million (2024).22 The Council utilized over
50% of the total funding in support of 3,570
artists, 473 arts groups, and 1,911 arts
organizations, with $200 million to support
indigenous arts culture.?

Tax Incentives And
Rebates

With a headline rate of 25%-30% of eligible
expenditures, tax expenditures (credits,
deductions, rebates) provide powerful
mechanisms for attracting investment

and incentivizing specific behaviors while
maintaining market-driven allocation.?* The
global proliferation of film tax incentives
illustrates competitive dynamics: by 2023,
over 100 jurisdictions worldwide offered
production incentives, creating intense
competition for mobile production capital.?

FIGURE 6: GLOBAL INCENTIVES INDEX 2023 - JURISDICTIONS OFFERING TAX REBATES

Source: FTI Consulting Analysis
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% Case Study: United Kingdom Audio-Visual Expenditure Credit (AVEC)

34

Established: 2013

Overview: A progressive system of tax relief for qualifying
audio-visual productions

Rates:
- Live action feature films: 25.5%
- Animated features: 29.25%

« Other projects: 39.75% for projects are eligible under
the enhanced AVEC framework

Case Study: Ireland Section 484 Tax Credit

[
@

Established: 2015

Overview: Section 481 offers a refundable tax credit to
qualifying Irish-resident production companies for feature
films, TV drama, animation, and creative documentaries that
meet a cultural test, allowing a significant portion of Irish
qualifying expenditure (cast, crew, services) to be offset.

Rates:

The credit is generally up to 32% of expenditure (the lowest
of eligible Irish spend, 80% of total production costs, or
the expenditure cap) for productions certified under the
current regime.

The UK maintains one

of the world’s most
comprehensive fiscal
frameworks for the creative
economy, featuring 8
Corporation Tax reliefs

and 2 expenditure credit
schemes that stimulate
investment, innovation,
and global competitiveness
across creative sectors.?+ 25
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Between 2016 and 2022, it
supported over €2.5 billion
in production spending
and helped attract major
international projects
while strengthening local
capacity.?®?”




W Ccase Study: Hungary Film Rebate

Established: 2004

ozl

Rates:

Ox

Basic Income For
Creatives

Direct, recurring income support is
emerging as a complementary pillar of
creative-economy financing. The objective
is to smooth volatile earnings, protect
time for practice, and retain talent that
would otherwise exit the sector. Programs
are designed with clear eligibility rules,
alignment with tax and social-welfare
systems, and light compliance that focuses
on evidence of ongoing practice rather than
deliverables.

Ireland’s Basic Income for the Arts pilot
illustrates this approach. The scheme
pays €325 per week to 2,000 randomly
selected artists and creative workers over
a multi-year period.? It aims at reducing

Overview: Hungary launched a film incentive scheme under
Hungary’s Motion Pictures Act, which has recently been
extended through 2030 with a $3 Bn budget

« Base rate: up to 30% of qualifying Hungarian spend

o{aﬁo
&N
Hungary extended the

film rebate through
2030, supported by a $3

billion budget, which has
positioned Korda Studios
near Budapest as Central
Europe’s largest production
hub, and has drawn major
« Upto 25% of the spend may be non-Hungarian and still global productions.® 28
qualify at the same rate

the financial burden on the creatives and
encouraging them to innovate and create.
The pilot outcomes show higher time spent
on generating creative outputs, improved
wellbeing, and a positive social and
economic return of €1.39 per €1 public
fund invested.* As a result, the program is
set to extend and launch phase 2 in 2026.

Hence, basic income can de-risk creative
careers, lift sustained production, and
strengthen creative ecosystem resilience.
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The effective implementation of public investment frameworks requires governments to align
funding tools with long-term creative-sector growth through seven key policy actions:

Design Targeted And Transparent Grant Systems:

Set clear eligibility, measurable cultural and economic objectives, and
transparent selection to fund high-quality projects and ensure equitable
access across disciplines and regions.

Institutionalize Arm’s-Length Governance Models:

Create independent or semi-autonomous bodies, as with the
Netherlands Film Fund or Canada Council, to shield decisions from
politics and enable professional, merit-based allocation.

Leverage Fiscal Incentives Strategically:

Structure credits and rebates to attract productions while strengthening
local value chains, with requirements for local hiring, skills development,
and reinvestment in infrastructure.

Balance Cultural And Commercial Objectives:

Use public investment to protect cultural diversity and nurture creative
expression, recognizing that strong cultural identity and soft-power
assets often form the foundation for later commercialization. By
reinforcing national narratives, storytelling, and artistic distinctiveness,
governments can build the cultural capital that ultimately enhances
global competitiveness and unlocks new commercial pathways.

Foster Public-Private Co-Financing Ecosystems:
Align grants and incentives with private capital through matching funds,
guarantee schemes, and co-production treaties to multiply total investment.

Implement Continuous Evaluation And Adaptive Policy:

Track effects on production, employment, exports, and cultural reach.

Use monitoring and controlled evaluations to refine programs, remove
inefficiencies, and adapt to new sectors such as gaming and immersive media.

Stabilize Creative Practice Through Basic-Income Pilots:

Introduce time-bound income for eligible creators to smooth earnings, protect
practice time, and retain talent. Govern at arm’s length with light compliance,
and evaluate cultural and economic effects before scaling or integrating.

E B0 0 OB B
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Innovative And Blended

Financing Models

Traditional public grants and conventional
debt instruments remain insufficient for the
creative economy, largely because the sector
receives limited fiscal prioritization and is
viewed by lenders as intrinsically risky given
its intangible assets and volatile, project-
based income streams. These structural
constraints limit access to both public and
commercial finance, creating persistent gaps
that inhibit growth and innovation. As a
result, governments and sector institutions
are increasingly turning to innovative

and blended financing instruments that
combine capital sources, distribute risk
more effectively, and open new pools

of investment. This section examines
guarantees, bonds, co-investment funds,
and alternative financing mechanisms

that demonstrate how creative finance can
evolve traditional models to better support
sustainable sector development.
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Guarantee Schemes

Guarantee schemes are among the most
effective instruments for expanding access to
finance in the creative economy. By partially
absorbing the risk of borrower default, these
mechanisms encourage commercial banks
and investors to lend to creative enterprises
that would otherwise be deemed too risky
due to limited collateral or volatile revenues.
Rather than replacing market finance,
guarantees unlock private lending, serving
as a bridge between public policy objectives
and private capital flows. In sectors
dominated by small and medium enterprises
with intangible assets, guarantees correct
structural credit market failures, enabling
viable businesses to access working capital,
scale up production, or export creative
content. For governments, they represent a
high-leverage intervention: with relatively
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limited public funds, guarantees can

mobilize several times more private lending,

build financial sector confidence, and lay
the groundwork for long-term institutional
investment in culture and creativity.

The European Investment Fund’s Cultural
and Creative Sectors Guarantee Facility,
launched in 2016 with €124 million in EU
backing, partnered with global financial
institutions to facilitate €600 million

in loans. The guarantees are expected

to benefit more than 10,000 small and
medium-sized enterprises across a broad
spectrum of cultural and creative sectors -
including audiovisual production, music,
publishing, design, architecture, cultural
heritage, festivals, museums, and the
performing and visual arts.3°

South Korea’s Cultural Industry Guarantee
Fund, jointly managed by the Korea
Creative Content Agency (KOCCA) and

the Korea Trade Insurance Corporation
(K-Sure), supports content startups in
securing financing and contracts, enabling
them to scale and compete globally with
strengthened financial capacity.3* Each
company will be eligible for guarantees

of up to $740,000 in 2025, with K-Sure
offering a 20% reduction in guarantee
fees for firms endorsed by KOCCA. In total,
the program is expected to unlock around
$14 million in financing to strengthen the
global competitiveness of Korea’s content
industry.3?

Social And Cultural
Impact Bonds

Social and cultural impact bonds represent
a shift from funding activities to funding
outcomes. These instruments mobilize
private capital for public good by linking
investor returns directly to the achievement
of measurable social or cultural goals.
Instead of providing grants or subsidies
upfront, governments commit to repaying
investors only if the agreed-upon outcomes
- such as improved access to culture,
increased participation, or enhanced
community well-being - are achieved.

This outcomes-based logic introduces
discipline, innovation, and accountability
into public spending while attracting

new types of investors motivated by both
impact and modest financial return. For the
creative economy, such models remain in
early stages but hold significant promise:
they can transform cultural funding from

a cost center into an investment class,
rewarding organizations that deliver
demonstrable value to society and
incentivizing long-term, evidence-based
approaches to cultural development. Such
measurable cultural outcomes can also

be monetized through tourism revenues,
place-making value, enhanced footfall,
intellectual property development, and
community regeneration, which strengthen
the case for repayable finance in the
creative sector.
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The UK's Arts Impact Fund, a £8.9 Mn social
investment fund launched in 2012, provided
loans and equity to arts organizations
demonstrating social impact alongside
artistic excellence.3? The fund was the first
initiative to integrate social, artistic, and
financial returns as core measures of success
for arts organisations. It offered repayable
investments ranging from £190,000 to
£760,000 to England-based organizations
seeking to scale their operations, enhance
artistic excellence, and deliver meaningful
social impact.** Between 2015 and 2019,
the fund invested a total of approximately
$11.2 million across 27 innovative arts
organizations while generating documented
social impacts including youth employment,
community cohesion, and well-being
improvements.3 However, the Fund
struggled with pipeline limitations, as many
arts organizations lacked the capacity to
absorb investment or generate sufficient
revenue for repayment.
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Co-Investment Funds

Co-investment funds represent a hybrid
financing model where governments deploy
capital alongside private investors in priority
creative sectors, such as film and television,
music, cultural infrastructure, gaming,

and heritage revitalization, to stimulate
sustainable industry growth. By sharing

risk while preserving commercial discipline,
these funds encourage private participation
in sectors often perceived as high-risk or
intangible. The approach aligns public policy
goals, such as nurturing national creative
capacity and international competitiveness,
with investor incentives for long-term
returns. Well-structured co-investment
mechanisms can bridge persistent financing
gaps, catalyze institutional capital, and
create a self- reinforcing cycle of cultural
and economic value creation.

Australia’s Screen Australia provides equity
investment, slate funding, and producer
offset programs that combine public funding
with private capital. The Producer Offset,
offering 40% rebates for feature films and
30% for television, requires meaningful
creative control by Australian producers and
demonstrable private financing.34 Producer
Offset financing contributed $245 mn across
all drama productions in 2023 - 2024,
accounting for 34% ($75 mn) of the financing
for Australian theatrical features, while
international investment in domestic features
fell to its lowest level since 2014 - 2015.35

The UK’s Creative Growth Finance fund
represents another strong example of
co-investment in the creative industries.
Managed by Creative UK in partnership with
Triodos Bank UK and aligned with public-



sector objectives, the fund invests in
post-revenue creative businesses across
film, television, gaming, design and

digital media, offering loans ranging from
$125,000 to $1.25 mn to firms with proven
turnover and high growth potential.3®

By combining public mission-driven
capital with commercial private banking
mechanisms, this model helps overcome
financing gaps for creative firms while
maintaining market discipline and growth
orientation. Since its launch, the fund has
supported companies that bring disruptive
IP, creative-tech integration and talent-led
business models, highlighting how targeted
co-investment can enable sustainable
financial returns alongside cultural impact.

Crowdfunding And
Alternative Finance

Crowdfunding and alternative finance

have transformed how creative enterprises
mobilize capital, democratizing access

to funding and reshaping audience
relationships. These models leverage digital
connectivity to bypass traditional financial
intermediaries, enabling creators to secure
financing directly from audiences or micro-
investors who believe in their vision. By
shifting from institutional gatekeeping to
community-driven support, crowdfunding
introduces new forms of cultural participation
and market validation. Whether through
donation- or reward-based models, equity
participation, or recurring patronage
platforms, these mechanisms collectively
expand the financing frontier for creative and
cultural industries.

Founded in 2009, Kickstarter remains one
of the most significant global crowdfunding
platforms for creative projects. Since its
inception, it has facilitated over $9.2 bn in
pledges across over 280,000 successfully
funded projects, with creative categories
(film, music, art, publishing, and gaming)
representing more than 60 percent of
total funding. Notable successes include
Exploding Kittens ($8.8 mn, 219,000
backers), Pebble Time ($20.3 mn), and
Veronica Mars ($5.7 mn).3”

Equity crowdfunding platforms offer
investment participation rather than
rewards. Seedrs, a UK equity crowdfunding
platform, facilitated over $448 mn in
investments in 2024, including creative
companies such as Curve (digital wallet
app), Rebel Book Club (literary community),
and Chapel Down (English wine producer
with cultural tourism dimensions).38
While most investments remain small

(< $20,000), aggregated crowdfunding
provides meaningful early- stage capital
that was previously unavailable.

Patreon exemplifies ongoing patronage
models, enabling creators to receive
recurring payments from supporters. By
2023, Patreon supported over 250,000
creators earning aggregate revenues
exceeding $3.5 billion, with top creators
earning $200,000+ monthly.?° The
platform particularly benefits musicians,
visual artists, podcasters, and writers
who previously struggled to monetize
audiences. Patreon’s success demonstrates
market appetite for direct creator support
when transaction costs are minimized and
value propositions are clear.
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To expand creative-sector financing beyond grants and debt, governments must adopt innovative
instruments that blend public purpose with private capital through the following six policy actions:

Develop Public Guarantee Facilities:

Establish national or regional guarantee funds to share risk with
commercial lenders, enabling access to credit for creative SMEs while
building banking-sector confidence in IP-based lending.

Pilot Outcomes-Based Financing Models:

Introduce social or cultural impact bonds that tie investor returns to
measurable outcomes, such as increased cultural participation or job
creation, promoting accountability and attracting impact investors.

Launch Co-Investment And Matching Funds:

Partner with institutional and private investors through co-investment
vehicles that align public policy objectives with market returns,
demonstrating commercial viability and attracting follow-on capital.

Leverage Mission-Driven Financial Institutions:

Collaborate with development banks, export credit agencies, or ethical
finance institutions to structure hybrid financing mechanisms tailored to
the growth stages and risk profiles of creative businesses.

Encourage Crowdfunding And Alternative Platforms:

Enact regulatory frameworks that enable transparent, investor-protected
crowdfunding and patronage platforms, democratizing access to early-
stage capital and strengthening creator-audience engagement.

Promote Financial Innovation And Capacity Building:

Support financial literacy programs and technical assistance for both
creative entrepreneurs and lenders, fostering mutual understanding of
creative business models and innovative financial instruments.
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Private Capital, Market
Development, And Sustainability

Sustainable creative financing ultimately
requires private capital mobilization at

scale. While public investment and blended
mechanisms remain essential, long-term
growth demands market development that
attracts institutional investors, venture capital,
private equity, and debt markets. This section
examines how governments catalyze private
capital, develop financial infrastructure, and
build market mechanisms that can support
creative enterprise sustainability.

Venture Capital And
Private Equity

Venture capital (VC) and private equity
(PE) play a pivotal role in scaling creative
enterprises from innovation to global
competitiveness. These investors bring not
only capital, but also strategic capabilities
including governance, market access, and
professionalization, that transform creative

ventures into sustainable businesses. As
the creative economy increasingly converges
with technology, gaming, digital media, and
content platforms, VC and PE investment
have become essential engines of growth.
However, creative industries remain
underrepresented in traditional portfolios
due to perceptions of high volatility,
intangible assets, and uncertain intellectual
property valuation. Governments can bridge
this gap by incentivizing private investors
through tax relief, co-investment funds, and
regulatory reforms that unlock institutional
participation, ensuring the creative economy
becomes investable at scale.

For example, global venture investment in
gaming reached an all-time high in 2022 with
over 140 projects worth an estimated $3.6
bn(Figure 7).%° Notable investments included
Epic Games raising a $2 billion valuation at
$34.5 billion and Discord’s $500 million round
at $15 billion valuation.4+42

FIGURE 7: INTERNATIONAL GAMING GROWTH - FOREIGN DIRECT INVESTMENT (FDI) IN VIDEO GAMES, APPLICATIONS,

AND DIGITAL CONTENT, 2003-2022
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Government policies influence venture
activity through several mechanisms. First,
the tax treatment of capital gains and

investment income affects investor returns.

The UK’s Enterprise Investment Scheme
(EIS) and Seed Enterprise Investment
Scheme (SEIS) provide 30%-50% and

up to a maximum investment of $1.3 mn
per year on qualifying investments, loss
relief against income, and capital gains
exemptions, directly subsidizing angel and
early-stage investment.“ A survey by the
UK Business Angels Association found that
86% of angels reported investing more

in small businesses because of EIS and
SEIS, and 53% said that they did not invest
because a business is not eligible for these
schemes, indicating the schemes directly
influence investor behaviour.44

Debt Markets And
Securitization

As creative industries mature, access to
debt capital becomes essential for scaling
operations and sustaining long-term
growth. Unlike venture or equity finance,
which absorbs high risk for ownership
stakes, debt markets enable recurring
investment in established creative
enterprises with predictable cash flows.
Yet, traditional banks often perceive the
sector as too intangible, with its collateral
intellectual property (IP) difficult to value
and future revenues uncertain. To bridge
this gap, specialized lenders and financial
innovators are developing methodologies
to quantify creative-asset value and assess
repayment capacity. These include, but are
not limited to:

« IP Valuation Models: frameworks
that estimate the monetary value of
catalogs, formats, scripts, patents, or
characters based on historic earnings,
market comparable, and future income
potential.

« Royalty-discounting Models: financial
techniques that value future royalty
streams by projecting revenues and
discounting them to present value.

« Cash-flow Forecasting For Creative
Assets: models that account for
seasonality, audience trends, release
cycles, and platform distribution to
assess predictable income.

« Revenue-based Underwriting: lending
approaches where repayment is tied to
a percentage of actual revenues rather
than fixed collateral.

« Catalog Valuation And Analytics:
methods used to appraise entire
portfolios of rights, enabling lenders to
collateralize large, diversified IP holdings.

These innovations are gradually integrating
creative industries into mainstream
financial systems, demonstrating that
creative IPs can serve as both a bankable
asset and a capital-markets instrument
when underwritten professionally.

The securitization of intellectual-property
income demonstrates how creative assets
can access capital markets. In 1997, David
Bowie pioneered the model by raising

$55 million through bonds backed by
royalties from 25 albums, an early proof
that predictable creative revenues could
underpin investable securities.*> More
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recently, London-listed Hipgnosis Songs
Fund has expanded this approach, acquiring
catalogues from artists such as Neil Young
and Shakira; its portfolio was valued at $2.36
billion in 2024, reflecting growing investor
appetite for music rights assets.4

Film slate financing applies portfolio theory
to creative investment, spreading risk across
multiple productions rather than relying

on individual hits. This model appeals to
institutional investors seeking exposure

to the creative economy with a balanced
risk-return profile. It mirrors venture capital
logic, where a few breakout successes offset
underperformers, creating a more stable
investment vehicle for film production.

Legendary Entertainment exemplified this
approach, pairing Hollywood production with
Wall Street capital. The studio raised over
$400 million in equity in 2012 and secured

a $1 billion credit facility in 2018, financing
slates that included The Dark Knight

trilogy and Inception.“”8 While returns

were uneven, the structure demonstrated
sustained institutional appetite for diversified
creative portfolios.
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Sustainability And
Long-Term Value
Creation

Sustainable creative-economy financing
depends on long-term alignment between
capital, creative output, and societal value.
The most resilient systems are those that
balance short-term liquidity with patient
investment in talent, innovation, and
intellectual property. Rather than viewing
public, blended, and private mechanisms
as isolated instruments, sustainability
arises when they function as an integrated
ecosystem, including grants nurturing
early-stage creativity, guarantees unlocking
credit, and private capital scaling viable
enterprises. Governments play a catalytic role
in supporting this ecosystem, embedding
sustainability criteria, and ensuring that
financing not only fuels growth but also
strengthens the creative sector’s long-term
capacity to generate cultural, social, and
economic value.



To attract and sustain private capital at scale, governments must establish enabling environments
that make creative industries investable, profitable, and resilient through the following six actions:

Create Investor-Friendly Regulatory Frameworks:

Simplify investment rules, IP valuation standards, and cross-border
capital flows to reduce transaction barriers and give investors confidence
in the creative sector’s legal and financial stability.

Use Fiscal Incentives To Catalyze Investment:

Extend targeted tax reliefs, such as capital-gains exemptions or co-
investment credits, to reward long-term investors in creative enterprises
and attract venture, private-equity, and institutional participation.

Establish Dedicated Creative-Economy Funds:

Develop sovereign or national investment funds that co-invest with
private players, crowd in institutional capital, and provide demonstrated
effects for the commercial viability of creative industries.

Enable IP-Backed Financing And Securitization:

Support mechanisms that recognize intellectual property as collateral,
including royalty-based lending and securitized revenue models, to
integrate creative assets into formal credit markets.

Promote Data Transparency And Market Intelligence:

Build open databases on creative-sector performance, investment
returns, and risk benchmarks to improve investor decision-making and
strengthen evidence-based policy design.

Embed Sustainability And Impact Standards:

Encourage patient capital by integrating environmental, social, and
cultural impact metrics into financing frameworks, ensuring that private
investment supports long-term creative and societal value rather than
short-term extraction.
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Chapter 3

TALENT IN
THE AGE OF
IMAGINATION:
Building The
Workforce Of
The Future




Building creative capacity is the essential foundation
for the future growth of creative economies.
Technology amplifies, distribution globalizes, and
finance capitalizes, but talent generates value.
Nations worldwide are now embedding creativity
into education and skills policy to prepare young
people for work in the digital creative economy.

Across advanced and emerging economies,
evidence from UNESCO, Eurostat, and national
higher-education systems shows that between
10% and 20% of tertiary students globally are
enrolled in cultural, creative, and design-related
fields, forming one of the fastest-growing
education pipelines worldwide.49:5°

Scaling creative talent requires more than increased
enrollment. Governments must fundamentally
transform how educational systems recognize

and nurture creative competencies, embedding
creativity across all disciplines from early childhood
through lifelong learning. Simultaneously, they must
strengthen pathways from education into sustainable
creative careers, address persistent barriers to
entrepreneurship and inclusion, and ensure that
creative professionals can sustain themselves through
evolving technological disruption.

This section explores how governments foster
creative capacity by transforming the traditional
education models that dismiss the recognition
of creative competencies, embedding creativity
at every educational stage, supporting

lifelong learning and reskilling, and providing
entrepreneurial and workforce initiatives to
strengthen creative industries. The objective is
to create an integrated talent ecosystem where
creative potential is early recognized, systematically
developed, continuously renewed, and equitably
supported throughout working life.
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Fducational Foundation
For Creative Futures

Building creative capability is undeniably

a lifelong process, but the foundational
educational stages play a critical role in
determining an individual’s career trajectory
and skill acquisition.5* The journey begins in
early childhood education and experiences,
where play and artistic exploration are used
to spark curiosity and nurture initial skills.

Primary and secondary schooling then build
upon this base by systematically reinforcing
and expanding creative skill acquisition,
embedding it directly into subject learning,
teamwork, and problem-solving challenges.

To ensure that this development is both
integrated and nurtured across all stages,
countries must invest in curriculum,
assessment frameworks, education policies,
and institutions that collectively strengthen
the creative foundation.
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Early Childhood And
Primary Education

Globally, high-performing education
systems are increasingly recognizing that
creativity is foundational, not peripheral,
to future economic competitiveness.5?
Consequently, integrating creative thinking
alongside literacy, numeracy, and digital
skills is becoming a defining feature of
resilient education policy. However, this
progress remains constrained by prevailing
standardized testing cultures. Arguably,
high-stakes assessments discourage risk-
taking among students, which is essential to
creative and innovative learning.s3

The tension between standardized
assessment and creativity manifests in
several ways, including:




1. High-stakes testing, which limits risk-
taking and experimentation, components
essential to creativity and innovation

2. Emphasizing content recall and
measurable outcomes, leaving little room
for cognitive processes like reasoning,
problem-solving, and innovation

3. Emphasizing constant testing pressure,
reducing student motivation and curiosity
as well as out-of-the-box thinking

A landmark study by George Land and Sir
Ken Robinson revealed a dramatic loss of
innate imagination with age,>* showing that
98% of five-year-olds think like creative
geniuses but only 2% of adults do; hence,
demonstrating how traditional education
and social conditioning train children out of
innovation and into conformity.

In response, curricula have been and are
still being reformed to embed creativity
across most disciplines, notably through
integrating arts and design with science and
technology, and promoting experiential and
play-based learning from early childhood.
Such reforms can ultimately help deliver
strengthened creative confidence, expanded
interdisciplinary thinking, and a strong
foundation for secondary education.

Three foundational mechanisms drive
effective curriculum integration. First,
defining and embedding creative
capabilities through cross-disciplinary
frameworks ensures that creative and critical
thinking skills are integrated throughout all
subject areas, not isolated in arts classes.
Second, project-based learning integrates
curriculum-aligned projects that encourage
students to imagine, design, experiment,
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and build original work, enabling them

to learn through active engagement in
real-world tasks rather than passive
memorization. Third, creative progress
assessments develop new assessment
approaches to capture creative development
more authentically than traditional

exams, including portfolios, exhibitions,
performance-based evaluations, and
teacher-led formative assessments

These actions collectively enhance access
to creative practice, redefine achievement,
and aim to strengthen the foundations

of creative economies. Over time,

this approach to education will boost
national creative potential by connecting
early teaching methods to long-term
competitiveness and societal resilience.
Evidence from large-scale education and
creativity research shows that curricula
combining cross-disciplinary integration,
project-based learning, and formative,
portfolio-based assessment are causally
associated with higher student creativity,
deeper learning, improved problem-solving,
and stronger long-term educational and
economic outcomes.>
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Overview

Skills
Involved

Approach And
Elements
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Case: Australian Curriculum Framework5s

The Australian Curriculum integrates Critical and Creative Thinking (CCT) as a mandatory General Capabil-
ity across all learning areas from Foundation to Year 10. The CCT framework sets explicit developmental
progressions (e.g., generating ideas, reflecting, problem-solving) and embeds these skills in Arts, Technol-

ogies, English, Humanities, and Mathematics, providing early foundations for creativity, cultural literacy, and
design-oriented skills

The curriculum defines creativity and critical thinking through four elements including:

1. Inquiring

Develop questions: initiating curiosity and framing purposeful questions about ideas, materials, and

problems

o Identify, process, and evaluate information: locating, sorting, and making meaning from information,
perspectives, and experiences

2. Generating

» Create possibilities: imagining and proposing new ideas, options, and creative directions

o  Consider alternatives: exploring variations, experimenting with approaches, and expanding the range of
possible solutions

o Putideas into action: trialing selected ideas, making, producing, or performing initial creative outputs

3. Analyzing

» Interpret concepts and problems: examining ideas, situations, artworks, or tasks to understand
underlying patterns, contexts, and meanings

«  Draw conclusions and provide reasons: justifying decisions based on evidence, criteria, or creative intent

«  Evaluate actions and outcomes: assessing the quality, effectiveness, and impact of processes and
creative products

4. Reflecting

o Think about thinking (metacognition): monitoring and reviewing one’s own thinking, creative strategies,
and decision-making processes

o Transfer knowledge: applying learned skills, techniques, and concepts to unfamiliar tasks, mediums, or
environments

Critical and Creative Thinking is embedded within each subject through practical, discipline-based tasks; for
example students create and refine artworks in the Arts, explore ideas and narratives in English, investigate
issues in Humanities, prototype and test designs in Technologies, and solve problems creatively in Science
and Mathematics

The curriculum ensures that students encounter creativity through meaningful disciplinary contexts by embed-
ding CCT within subjects rather than teaching it separately, and thus, it cultivates well-rounded creative thinkers



The Australian approach is built on the
hypothesis that creativity develops most
effectively when it is embedded as a part
of everyday learning rather than when it is
treated as an isolated skill. When children
explore ideas in stories, experiment with
materials in the arts, investigate questions
in humanities, or design simple solutions
in technologies, they begin to understand
how thinking and making come together.
Over time, they learn to question, imagine,
try, refine, and express their ideas with
confidence. Accordingly, early education

is positioned as the starting point for
cultivating long-term creative capability and
adaptive thinking.

Secondary Education
And Creative
Specialization

Secondary education represents a pivotal
stage where students begin to consider
their future learning and career pathways.

The central challenge at this level is
balancing academic foundations with the
need for specialized creative and design-
oriented training. As for primary education,
overly generalist or exam-driven models
often limit students’ opportunities to
pursue creative disciplines seriously.

In response, governments and universities
are experimenting with differentiated
secondary pathways and models that
combine academic rigor with intensive
creative training. Specialized creative
tracks within general education, integrated
arts curricula, and dedicated creative
schools exemplify approaches that blend
academics with professional creative
training, nurturing both creative excellence
and academic achievement.
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[EMN  (ase: School of the Arts Singapore>®

Overview

Curriculum
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The School of the Arts Singapore (SOTA), established in 2008, is the country’s first pre-tertiary institution
dedicated to arts education for students aged 13 to 18. It offers a six-year integrated curriculum that com-
bines academic learning with intensive arts training, supported by professional-grade facilities that mirror
real creative environments. SOTA's model is designed to identify, nurture, and prepare young people with
artistic potential for further study and careers in the cultural and creative sectors.

Early Secondary Years (Years 1-4): Broad Academic And Artistic Foundations

Students follow a balanced curriculum that includes core academic subjects (English, Humanities, Mathe-
matics, Science) alongside structured exposure to multiple art forms such as Dance, Theatre, Music, Visual
Arts, and Media. This builds strong general education competencies while allowing students to explore
artistic interests in depth and begin forming a creative identity.

Upper Years (Years 5-6): Specialized IB Pathways With An Arts Focus

SOTA’s upper secondary curriculum is aligned with the International Baccalaureate (IB) framework and
offers two distinct pathways that blend academic study with creative specialization:

1. IB Diploma Programme (IBDP)
Targets students seeking a holistic, rigorous academic foundation alongside their arts training. It em-
phasizes critical inquiry and research skills suitable for a wide range of university pathways.

2. IB Career-related Programme (IBCP)
Targets students deeply committed to a specific creative career who want hands-on industry prepara-
tion. It replaces the broad academic requirements with professional modules (Personal & Professional
Skills, Reflective Project) to fast-track industry readiness.




To transform early childhood, primary, and secondary education systems that blend academic
rigor with specialized creative focus, governments should implement the following measures:

Define And Codify Creative And Critical Thinking Competencies:

Develop national or regional frameworks that explicitly define

creative thinking, critical thinking, and related competencies (such as
collaborative problem-solving, systems thinking, and adaptive learning),
and mandate their integration across all subject areas from foundation
through secondary education.

Introduce Project-based Learning Models:

Establish curriculum-aligned project requirements that encourage
students to imagine, design, experiment, and build original work on
real-world challenges, enabling active learning and the development of
transferable creative skills across disciplines.

Redesign Assessment To Authentically Measure Creative Progress:
Replace exclusively exam-based assessment with portfolio-based
evaluation, performance assessments, and teacher-led formative
feedback that measure creativity criteria such as fluency, flexibility,
originality, and elaboration rather than content recall alone.

Develop Specialized Creative Secondary Schools Or Tracks:

Establish dedicated secondary institutions or differentiated tracks
within general education that offer intensive creative training alongside
academic core subjects, providing students with the option to pursue
creative excellence while maintaining academic credentials.

Design Integrated Curricula Combining Academics And Arts:

Create curricula that blend traditional academic disciplines Mathematics,
sciences, Humanities with intensive arts and design training,
demonstrating to students how creative thinking applies across domains
and preparing them for interdisciplinary creative careers.
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Higher Education, Reskilling
And Lifelong Learning

Higher education and vocational training
systems translate foundational creative
capability into specialized expertise,
industry-relevant skills, and professional
networks. Beyond higher education,

rapid technological change, particularly
digitalization and artificial intelligence (AI),
demands continuous skill updating through
lifelong learning. This section examines
how countries align higher education with
industry demand, develop micro-credentials
and skills certifications, and build a lifelong
learning infrastructure that is responsive to
creative sector evolution. The objective is

to create a talent continuum where initial
specialization is followed by sustained
engagement with emerging technologies,
evolving practices, and new career
opportunities throughout working life.

Higher Education And
Industry Alignment

Creative higher education functions best
when it is embedded within the production
ecosystem rather than operating in isolation.
Across advanced creative economies, the
link between academic programs and
professional practice is increasingly shaped
by flexible work patterns and project-based
employment. In the UK, for example, self-
employment reaches 66% in music, the
performing and visual arts; 61% in design
and designer fashion; and 45% in film, TV,
radio, and photography: far exceeding the
economy-wide average of 14%.% This reflects
a structural reality: creative graduates must
be prepared to navigate hybrid and freelance
careers from the outset.

FIGURE 8: SHARE OF SELF-EMPLOYED JOBS IN THE CREATIVE ECONOMY IN THE UK (AS A PERCENTAGE)®

Sub-sector % of Jobs that are Self-employed

Music, Performing and Visual Arts
Design and Designer Fashion

Film, TV, Radio, and Photography
Publishing

Architecture

Advertising and Marketing

Crafts

IT, Software and Computer Services
Museums, Galleries, and Libraries

Source: FTI Consulting Analysis
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66%
61%
45%
32%
28%
23%
16%
11%
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Building education-industry alignment
requires universities to measure outcomes
that reflect industry reality, not only
employment rates. Program-level
outcomes anchored in employer-defined
competencies provide the clearest view on
industry relevance. Key indicator examples
include: (1) time to first paid commission
of contract, (2) conversion from a credit-
bearing placement or live brief into a paid
engagement within six months, and (3)
number of verifiable professional credits
(e.g., IMDb listings, released game titles,
curated exhibitions).5® These indicators
should be embedded in assessment and
quality assurance through credit-bearing
live briefs, practitioner co-evaluation of
capstones, and portfolio rubrics mapped to
the agreed competency framework

Sustainable alignment also depends on
mobility between education and practice.
Finland's Practitioner-in-Residence model
allows professionals to teach part-time
while faculty spend periods embedded

in studios, creating a continuous flow

of current industry knowledge into
classrooms.> Singapore’s Polytechnic-
Industry Collaboration Offices and South
Korea's KOCCA-linked university labs
similarly institutionalize bridges from the
classroom to the marketplace, ensuring
that students gain direct exposure

to commercial production cycles.®¢*
Co-designed national creative-skills
frameworks that connect ministries,
universities, and sector bodies are critical
to ensuring that curricula evolve with
technological change and that degree
programs integrate credit-bearing,
industry-commissioned studio modules
within their structure.
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Career Progression In
Creative Occupations

Career progression in creative occupations
is structurally limited because the sector

is often dominated by freelancing, short-
term contracts, and informal recruitment
channels, which provide fewer stable ladders
into mid- and senior-level roles. According
to the International Labour Organization
(ILO) research on labour conditions in
culture and creative sectors, creative
workers face high levels of precarious and
non-standard employment, including self-
employment and unstable contracts, which
are associated with limited job security and
constrained career mobility compared with
standard employment sectors.®?

International evidence shows that upward
mobility improves when creative sectors
introduce structured skills pathways,
apprenticeships, and recognized
occupational standards. For example, an
OECD analysis of occupational standards
highlights how clearly defined skills,
competencies, and training expectations
help employers and workers align on roles
and progression, strengthening transitions
across job profiles and reducing reliance

on informal learning.®3 Hence, when
governments and industry bodies invest in
professional standards, accredited training,
and clearer occupational routes, the
volatility of creative work becomes less of a
barrier to long-term career development.
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Al, Technological
Disruptions, And Higher
Education

As students transition from formal schooling
into higher education, universities play a
critical role in transforming foundational
creative capacities into specialized,
industry-ready expertise. However, the
accelerating pace of digitalization and AI

is transforming the very nature of creative
work, compelling institutions to rethink how
creative skills are taught, practiced, and
continually renewed.

Today, higher education is increasingly
tasked not only with aligning curricula to
rapidly evolving industry demands but

also with equipping learners to critically
understand, adapt to, and ethically apply
emerging technologies, especially AL, within
creative practice. Across creative disciplines,
universities are reconfiguring programs to
integrate technological literacy, human-AI
collaboration, and data-driven creative
methods as core competencies rather than
peripheral skills.%

AI, automation, and platform algorithms
are redefining creative production, from
design and media to music and film.
Designers now experiment with generative
tools such as Midjourney or Adobe Firefly.
Musicians explore AI-assisted composition.
Filmmakers employ machine learning (ML)
for editing, effects, and audience analytics.
These changes are driving universities



to design new teaching models that
strengthen students’ creative thinking,
strategic design skills, and capacity for
human judgment, collaboration with ML in
an increasingly AI-driven environment.

The scale of AT adoption in higher
education is accelerating. In the US,

as of 2025, there are 304 colleges and
universities offering AI or AI-related
degrees; this includes 193 bachelor’s

and 310 master’s programs.®> In design
education, a survey at an Australian
university showed that many are already
using generative AI tools informally during
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ideation, and there is strong interest in
integrating those tools into the formal
design curricula.®®

Another survey for architecture education
in the KSA revealed that students

had significantly higher awareness

and interest in AI-based tools than
faculty,®” highlighting the importance of
strengthening AI literacy across creative
higher education.
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E'—z Case: University of the Arts London®® (UAL)

The university’s strategy is to equip students with the knowledge and skills needed to thrive in a rapidly
changing world, where the rise of AL is transforming the workplace and the broader creative ecosystem.
UAL has adopted an AI Position Statement that frames how the university will use AI in teaching, research,
assessment, and learning. It commits to embracing AI through a Cite meaning experimentation, reflection,
and ethical adoption.

They explicitly define AI broadly (image, text, speech generation and recognition, pattern recognition,
decision making, etc.) and emphasize that AI should enhance student learning rather than replace human
creativity or educator input.

1. BA (Hons) Fine Art, Computational Arts: Students combine traditional Fine Arts practice with digital/
emerging technologies (software, VR, Unreal Engine, ML / virtual production / digital fabrication. The
emphasis is on developing work through code, creative media, and workshops.

Specific 2. MSc Applied Machine Learning for Creatives: This postgraduate master’s program explicitly explores how
Program ML and AI can be applied in creative practices. It includes units on multimedia ML, performance/data in
Examples art/music, final creative-project work, and theory/criticism. Ethical dimensions are a part of it.

3. MSc Creative Computing: It provides advanced visualization, physical computing, AI/ML. It also explores
computational thinking and the cultural agency of computational tech. Students gain specialist skills for
careers at the intersection of creative industries and digital technology.

1. UALs ‘AI and Assessment’ policy ensures that students can use generative AI in the developmen-
tal stages of their work, but with explicit guidelines on how and when that’s acceptable. Unmodified
AI-generated work submitted as the student’s own is considered misconduct.

Institutional
and Pedagogi-
cal Practices

2. The university does not employ AI detection tools (for detecting whether a student used AI) because of
concerns over accuracy, false positives, data copyright or security.

3. UAL organizes events like the ‘AT in Art and Design Education Practice Sharing Day’ to bring together ed-
ucators and students to share experiments, case studies, critiques, successes, and failures in integrating
generative AL in creative discipline teaching. This helps build internal community and collective learning

UAL is taking many steps in terms of aligning industry needs and modern education:
1. Aligning curricula with technological advancements (robotics, AI, ML) in creative disciplines
Embedding ethical, cultural, and critical thinking components alongside technical training

Aligning with 2.
VS GA -G 3. Offering flexible, project-based, interdisciplinary coursework

4. Establishing institutional guidelines, policies, and frameworks to manage responsible use of AI (in assess-
ments, learning, etc.)
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Micro-Credentials,
Skills Certification, And
Lifelong Learning And
Reskilling

As previously stated, on top of proper
higher education, today’s creative
professionals must continually evolve

and update their skills to navigate new
technologies, tools, and market dynamics
shaped by digitalization and AIL. Musicians
now need to master streaming platform
analytics, metadata optimization, and
audience development strategies that were
inconceivable a decade ago.

In response, countries are expanding
pathways for continuous upskilling and

professional renewal in the creative sectors.

Micro-credentials, modular courses, and
national certification systems are emerging
as flexible tools that allow creative
professionals to update their expertise
without leaving the workforce.

Micro-credentials and digital badges
enable learners to acquire targeted
competencies, such as AI-assisted
design, digital content management, or
immersive media production, and receive
formal recognition through accredited
short courses. Platforms such as LinkedIn
Learning, Coursera, and Udemy enable
self-paced, accessible learning. National
Lifelong Learning Programs offer flexible,

government-supported access to accredited

training that helps bridge education
and align with industry needs. France’s
Compte Personnel de Formation (CPF),
Singapore’s SkillsFuture, and Australia’s

Micro-credentials Framework offer public
funding and standardized recognition

for industry-relevant creative and digital
training. University-Industry Partnerships
are fostering new hybrid learning models
that combine academic rigor with applied
training. The University of the Arts, London
partners with big tech firms, like Adobe
and Apple, to offer micro-credentials in
design innovation, digital storytelling, and
AI for the arts. Together, these initiatives
demonstrate how higher education,
industry, and government can collaborate
to future-proof the creative workforce -
equipping professionals with both the
creative judgment and technological
fluency required in the AI-driven economy.

Building enhanced adaptability and
fostering competitiveness aims to ensure
that professionals remain agile in the face
of rapid technological change, leveraging
new tools, platforms, and business models
effectively. Bridging skill gaps and aligning
with industry needs helps creative workers
acquire industry-relevant competencies,
improving employability and professional
relevance. In this context, innovation- and
technology-oriented creative education is
designed to encourage experimentation,
build familiarity with emerging
technologies (e.g., AI, immersive media),
and support the continued pursuit of
originality and quality in creative outputs.
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To strengthen creative higher education, enable continuous reskilling, and improve career
stability and upward mobility for creative workers in rapidly evolving, technology-driven sectors,
governments and institutions should implement the following actions:

Establish National Creative Skills Councils:

Create permanent councils co-chaired by education ministries, industry
associations, and universities to co-define, validate, and annually
update national creative competency frameworks in line with evolving
production technologies and labour-market demand.

Measure Outcomes Aligned With Creative-career Realities:

Adopt program-level outcome metrics that reflect freelance and project-
based employment patterns, including time to first paid commission,
conversion of placements into paid work, and the accumulation of
professional credits, rather than traditional employment rates alone.

Integrate AI And Digital Literacy As Core Competencies:

Establish AI and technological literacy as core components of all creative
degree programs, moving beyond optional modules to ensure all
graduates develop practical familiarity and critical understanding of how
emerging technologies transform creative practice.

Develop AI-specific Creative Programs:

Launch specialized degree programs (such as Applied Machine Learning
for Creatives or Computational Arts) that explicitly explore how AI, ML,
and emerging technologies can be applied within creative disciplines,
combining technical skills with creative excellence.

Develop Formal Occupational Standards And Career Pathways:

Create nationally recognized occupational standards, apprenticeship
routes, and progression ladders for creative careers to reduce job insecurity
and enable structured advancement from entry-level to senior roles.

Establish National Micro-credentials And Lifelong Learning Frameworks:
Create standardized micro-credentials and digital badge systems aligned
with industry demand, ensuring lifelong access to relevant, portable, and
employer-recognized skills.
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Entrepreneurship, Inclusion, And
Workforce Sustainability

According to the European Labor Authority,*°
about one-third (approximately 31.7%)

of the workers in the cultural and creative
sectors (CCS) are self-employed, compared
to just 13.8% in the overall economy.
Specifically, for artists and writers, self-
employment rates are even higher, with
around 46% being self-employed, which

is significantly above the self-employment
rate in other sectors. This data shows the
strong entrepreneurial nature of the creative
sector versus other industries in Europe.

However, creative entrepreneurs face a
distinct set of challenges that hinder growth
and scalability. These include limited access
to tailored business and management
training aligned with creative-sector needs,

weak professional networks and mentorship
opportunities that restrict collaboration

and market visibility, persistent financing
gaps as creative ventures often fall outside
traditional lending criteria, complex and
fragmented IP regimes that making rights
management and monetization difficult,
and evolving market access barriers ranging
from digital platform algorithms to shifting
consumer behavior.

On the other hand, creative industries

can significantly boost economic growth

and contribute to regional and national
economies. This clear economic value shows
that investing in creative sectors is a proven
way to stimulate jobs, innovation, and
prosperity across different areas.

FIGURE 9: THE CONTRIBUTION OF CREATIVE INDUSTRIES TO REGIONAL ECONOMIES IN THE UK (PERCENTAGE)™

London

South East
North West
East of England
Norther Ireland
South West
Scotland

West Midlands
Yorkshire and The Humber
East Midlands
North East

Wales

o

Source: FTI Consulting Analysis
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Therefore, governments should adopt a
coordinated strategy to enhance support
for the creative economy. Supportive steps
include promoting entrepreneurship and
expanding support for creative start-ups,
innovation hubs, and small enterprises;
investing in inclusive skills development
and mentorship programs that empower
women, youth, people with disabilities,
and individuals from disadvantaged
backgrounds. They also help address
issues of job insecurity and improve social
safety nets. This section explores how
governments can start implementing these
corrective measures, creating ecosystems
where creative entrepreneurs can thrive,
underrepresented groups can participate
fully, and all creative workers can sustain
themselves through career transitions.

Incubators, Accelerators,
Entrepreneurship
Support, And Business
Development

Dedicated creative incubators and
accelerators play a pivotal role in addressing
many of these structural barriers. By offering
affordable workspace, mentorship, and
opportunities for peer learning and cross-
sector collaboration, they help bridge the
isolation often experienced by independent
creators and small creative enterprises.
These incubators not only nurture
entrepreneurial capacity but also foster
innovation ecosystems where creative talent
can connect with investors, technologists,
and cultural institutions, thereby
transforming individual artistic potential
into a scalable and sustainable venture.

For instance, Founders Factory in London
has supported over 300 startups,’
including those in the creative industries,
by offering comprehensive support in
technology, marketing, and legal matters,
alongside corporate partnerships with
giants like Aviva and L'Oréal. This approach
facilitates the growth of creative ventures
by providing essential resources and
connections. The model demonstrates
that creative entrepreneurs benefit not
just from capital but from integrated
business development services, exposure
to successful practitioners, and access to
networks that extend far beyond traditional
creative communities.
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Sustainability, Inclusion,
And Wellbeing

Creative economies continue to face
persistent participation and equity gaps
across gender, ethnicity, disability, and
socioeconomic lines, constraining the
sector’s innovative and inclusive potential.
Women remain underrepresented in
leadership and higher-income roles,

while ethnic minorities and people with
disabilities encounter structural barriers that
limit access, recognition, and advancement.

Equally critical is the inclusion of mental
health and wellbeing as core components
of workforce sustainability. Creative
professionals face high rates of anxiety,
depression, and burnout stemming from
financial insecurity, identity pressures, and
uncertain career trajectories.”?

Governments and industry bodies can
respond through integrated measures

that address both structural inclusion and
holistic wellbeing. These measures should
embed diversity and inclusion requirements
into public funding and commissioning
processes, expand mentorship and
networking opportunities across
underrepresented communities, establish
creative hubs that provide integrated mental
health and career counselling services,

and develop funding models that reward
inclusive practices and recognize the holistic
wellbeing of creative professionals.??
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Creative hubs such as The Trampery in
London and Dojo Labs in Paris are already
providing integrated mental health support,
flexible workspaces, and professional
development programs to foster resilience
among creative professionals. Moreover,
funding models that reward inclusive
practices and recognize holistic well-being,
such as grants that prioritize collaborative
and socially responsible projects, help
sustain talent while promoting equity.

Embedding wellness, inclusion, and
equitable social protection within talent
and entrepreneurship ecosystems not only
mitigates structural barriers but also builds
a stable foundation for sustained creative
growth, innovation, and cultural vitality. By
combining access, support, and recognition,
the creative sector can evolve into an
ecosystem where all creators thrive, driving
economic, social, and cultural impact.



To build inclusive, equitable, and sustainable creative entrepreneurship ecosystems that support
well-being, remove structural barriers for underrepresented groups, and enable creative ventures
to scale and thrive, governments and industry bodies should implement the following measures:

Establish Dedicated Creative Incubators And Accelerators:

Invest in facilities that provide affordable workspace, mentorship,
business training, and peer-learning opportunities specifically tailored
to creative entrepreneurs, enabling creators to develop businesses while
remaining connected to creative practice.

Support Peer Learning And Community Building:

Establish communities of practice and peer-learning forums where
creative entrepreneurs can share experiences, learn from each other’s
challenges, and build networks of mutual support and collaboration.

Embed Diversity And Inclusion In Funding Requirements:

Establish explicit diversity and inclusion requirements in public funding,
grants, and commissioning processes, ensuring that public investment
supports equitable participation and advances representation across
gender, ethnicity, disability, and socioeconomic dimensions.

Provide Targeted Mentorship And Networking For Underrepresented Groups:
Fund mentorship programs, professional networks, and peer
communities specifically designed for women, ethnic minorities, people
with disabilities, and creatives from disadvantaged backgrounds,
reducing isolation and providing strategic guidance.

Establish Integrated Support Hubs With Mental Health Services:
Develop creative workspaces and professional development centers that
provide integrated mental health counseling, career guidance, financial
planning, and peer support alongside physical workspace and tools,
recognizing well-being as foundational to sustainable creative careers.

7












Creative goods and services increasingly
circulate globally, driven by digital
distribution, platform economics, and
cultural consumption patterns that
transcend borders. This international reach
generates economic returns through exports,
strengthens soft power and diplomatic
influence, and positions countries within
global cultural conversations. UNCTAD
estimates that cultural and creative sectors
contribute between 3% and 7% of GDP in
countries with mature creative economies,
with creative exports forming a significant
share of this value.” National cultural
satellite accounts further show that creative
exports generate substantial indirect
benefits, with economic multipliers typically
ranging from 1.5x to 2x, underscoring the
broader soft-power and branding effects
that extend economic gains across the wider
economy.

This section examines how countries can
expand the creative economy internationally
through cultural diplomacy and national
branding, export facilitation and market
access, and digital distribution strategies
leveraging platforms and immersive
technologies.
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National Branding And

Cultural Diplomacy

In the 21% century, the creative economy

has become a powerful tool for national
branding and cultural diplomacy. Countries
are increasingly leveraging cultural exports
(e.g. music, film, fashion, design, and digital
media) not only for economic gain but also
to shape international perceptions, build soft
power, and assert cultural relevance on the
global stage. This approach, known as national
branding, involves coordinated government
strategies to enhance a country’s image
through its creative output. Cultural diplomacy
refers to the use of cultural exchange and
promotion, often through institutions

such as cultural centers, international

media campaigns, and co-productions, as

a means to foster mutual understanding

and strengthen global relationships. These
strategies frequently intersect in high-
performing creative economies such as South
Korea and the UK, where state supported
creative industries have become essential to

global influence, tourism, foreign investment,
and international collaboration.

Moreover, high-performing creative
economies tend to have strong underlying
drivers of cultural consumption. Factors such
as widespread digital adoption, investment
in cultural education, accessible cultural
infrastructure, and targeted public support
for creative participation expand domestic
demand for cultural content while enabling it
to export globally.

National Branding
Through Creative Content

Creative content has become a cornerstone

of modern national branding. Governments
increasingly use film, music, fashion, and
digital media to shape global perceptions

and express cultural identity. When creative
exports capture international audiences, they
extend beyond entertainment, enhancing soft
power, attracting investment and tourism,
and strengthening the national brand value.
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{®, Case Study: South Korea - Branding The Nation Through Creative Economy?374

Coordinated investment in ‘Hallyu’ content has created a powerful multiplier from culture and
entertainment into catalyzing activities merchandise, tourism, and consumer brands: government
investment agencies report that every $200 million of cultural content exports creates an
additional $180 million of related consumer-goods exports, $510 million in total production,
and roughly 3,000 jobs. For example, popular Korean band BTS'’s broader annual economic impact
was estimated above $4.6 billion across consumer industries and tourism sectors.

Creative Economy Impact On Soft Power

The creative economy has been a key contributing
factor in increasing South Korea's Soft Power Index,
specifically through the Culture & Heritage and Media &
Communications pillars.

Increase in the CCl-related score contributed to the 125

% rise in South Korea's overall Soft Power score

+5.6

483 51.3 52.9

2020 2021

At A Glance

$2.1 tn brand value (20th
globally) due to increasing soft
power index

Growing soft power index
providing spill-over across the
wider economy and sociocultural
landscape

Success stories in creative
exports, generating economic
impact (e.g., BTS ~$4.65B/yr)
across key national sectors (e.g.
tourism, hospitality)

Successful creative economy turns

creative exports into measurable
I south Korea Global Soft Power Score brand strength - fueling soft power,
B south Korea Culture & Heritage and Media & Communications brand value, and wider economic
spillovers
CUItU ral Diplomacy of the most established examples is the
UK, which operates an extensive cultural
|I‘If|‘a structure diplomacy ecosystem through the British
Council. As of 2023, the British Council works
Effective cultural diplomacy relies not only in over 100 countries, delivering cultural
on exporting creative content but also on relations programs that include English
building strong institutional infrastructure language instruction, arts promotion, and
that supports long-term engagement, education partnerships.”s It is publicly

exchange, and international visibility. One funded but operates with significant
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autonomy, allowing it to adapt to diverse
cultural contexts while aligning with the UK’s
strategic soft power goals. In its 2023 annual
report, the British Council highlighted its

role in strengthening the UK's international
influence, reaching over 600 million people
globally through digital, in-person, and
broadcast cultural engagement.”®

Key Infrastructure Needed
For Cultural Diplomacy:

o Dedicated Cultural Diplomacy Institutions:
Countries need strong cultural agencies
(e.g., British Council, Goethe-Institut)
that coordinate cultural programs abroad,
including arts exchanges, exhibitions, and
educational collaborations, serving as long-
term ambassadors.””

e Cultural Institutions And Spaces:
Investment in museums, galleries, theatres,
film houses, cultural districts, and co-
working hubs supports creative production
and public engagement. These spaces
anchor a nation’s cultural expression and
increase the visibility of creative outputs.”®

« Creative Talent Development Systems:
Establish strong pipelines through arts
education, creative technical training, and
talent incubation programs to nurture next-
generation creators, essential for long-term
competitiveness.”®

e Global Cultural Platforms And Events:
Hosting or participating in international
festivals, art biennales, and world fairs
allows nations to showcase their culture
in high-visibility settings, helping build
emotional and associative connections with
global audiences.®°
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Urban Creative Clusters: Develop city-

level creative hubs or districts that foster
collaboration, visibility, and cross-sector
innovation, linking public space, design,
cultural tourism, and entrepreneurship.®

Data And Impact Measurement Systems:
Build national cultural satellite accounts
and soft power tracking systems to quantify
the economic and branding impact of
creative sectors, enabling better-informed
policy decisions.?

Creative Economy
Socio-Cultural Impact

Cultural Tourism: A survey conducted by
the Korean Tourism Organisation on the
most popular spots in South Korea showed
that the top 5 locations selected were BTS-
related places.®? BTS alone was estimated
to attract 800,000 foreign tourists in 2019,
contributing to an annual $4.6 billion
economic impact.

Urban Development And Real Estate
Prices: Creative districts are shown to
boost property values and drive urban
revitalization. In London, residential
property in creative clusters outperformed
the city’s average by 4.4 % per annum over
10 years. These clusters not only attract
creative talent and businesses but also
stimulate public and private investment in
infrastructure, amenities, and housing.®

Quality Of Life And Wellbeing: Cultural
participation is not just a leisure activity

- it’s a proven driver of public wellbeing.
According to a 2024 study in New Zealand,
individuals who regularly attend arts and
cultural events report significantly higher
levels of life satisfaction, happiness, and
mental wellness. Notably, the estimated



well-being value of cultural participation creative enterprises during the COVID-19

equates to 6-20% of annual income.# crisis, helping safeguard jobs and build
adaptive and future-ready economies.®
» Economic Resilience And Innovation:

The creative Economy has proven to be a Allin all, to effectively strengthen national
strategic assets for economic resilience. branding through the creative economy,
In the Baltic Sea Region alone, culture-led gO\{ernments should focus on five key
recovery initiatives supported over 10,000 actions:

Embed Creative Industries In National Brand And Export Strategy:
Position creative sectors (e.g. such as music, film, design, and digital
content) as flagship components of the national brand, integrated into
official messaging, campaigns, and diplomatic outreach.

Invest In High-Impact, Culturally Authentic, Globally Exportable Content:
Fund and support creative projects with strong international appeal,
especially those that reflect unique cultural identity and align with the
country’s desired brand image.

Strengthen Global Market Access For Creative Exports:

Provide targeted export facilitation (trade missions, market intelligence,
co-production treaties, and digital platform access) to help creative
businesses expand internationally.

Leverage And Expand Cultural Diplomacy Infrastructure And

Platforms Globally:

Align cultural institutes, embassies, and international cultural programs
with the creative economy, using them as platforms to showcase national
talent, host cultural events, and build global recognition.

Enhance Creative Services And Goods IP Protection And Brand Ownership:
Ensure robust IP frameworks that protect creative outputs abroad,
allowing creators and companies to retain control and value from their
contributions to the national brand.
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Export Facilitation And Market Access

The global trade landscape is undergoing
a significant transformation as creative
goods and services emerge as high-
growth export sectors. From digital design
and audiovisual content to fashion,
software, and advertising, the creative
economy is becoming a key driver of
economic diversification and innovation
across regions.

Between 2010 and 2022, global exports
of creative services grew by more than 3x,
rising from $435 billion to $1.38 trillion,
while creative goods exports grew more
modestly, reaching $743 billion in the
same period. The chart below illustrates
this growth trajectory, highlighting the
sector’s resilience and recovery after the
COVID-19 pandemic.8®

FIGURE 10: GLOBAL EXPORTS OF CREATIVE GOODS AND SERVICES ($ BN)
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Notably, creative services - such as digital
media, marketing, and software - have
outpaced creative goods in export value,
reflecting a global shift toward intangible,
tech-enabled outputs.

Global trade in creative services remains
highly dominated by a small group of
advanced economies, primarily in Europe
and North America, that account for the
bulk of creative services exports. Since
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2020, however, Asia’s creative-services
exports have accelerated sharply,
narrowing the gap with traditional
leaders. This momentum signals a clear
opportunity for Asian markets, including
Middle Eastern hubs, to scale design,
media, digital content, and other creative
services, diversify exports, and capture
higher-value segments of the global
creative economy.



FIGURE 11: TOP TEN EXPORTERS OF CREATIVE SERVICES IN 2022 ($ BILLION)®
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FIGURE 12: CREATIVE EXPORTS IN 2022 ($ BILLION)®
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Despite the continuous growth, creative
exports face unique challenges that require
targeted policy responses:

1. Fragmentation And Informality
Of The Sector
The creative economy is enriched by small,
micro, and freelance enterprises lacking
formal structures, which impedes their
ability to scale, meet export standards, or
access public export support.®”

2. Weak International IP Protection
IP enforcement is inconsistent globally,
thereby creating risk for creative
exporters. SMEs face particular challenges
in protecting rights abroad due to
high costs, legal complexities, and a
lack of awareness, which inhibits their
confidence in global markets.%

3. Limited Inclusions In Trade Policy
Creative services are often overlooked in
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national trade agreements or face cultural
exception clauses in foreign markets that

protect domestic content, making access

to key markets, especially for audiovisual
and digital content, more difficult.®

. Inadequate Access To Export Finance

Creative enterprises struggle to secure
the export credits, grants, or guarantees
needed for international expansion.
High upfront costs related to promotion,
compliance, and logistics deter many
from pursuing export opportunities.®

. Platform Dependence And

Digital Inequality

While global platforms provide
access, creators often face algorithmic
bias, data monopolies, and limited
monetization. Those in developing
nations face infrastructural challenges
and limited negotiating power with
dominant platforms.88







Digital Distribution And Global
Market Transformation

The creative economy is undergoing rapid intelligent and decentralized production,
transformation driven by technological the shift to digital infrastructure
advancements, shifting consumer distribution for creator growth, innovative
behaviors, and evolving production commercialization models, sustainable
models. As a result, a wide array of design, and broader economic impacts.
emerging trends is shaping the future of The table below outlines the key emerging
the creative economy landscape. These trends within these thematic areas:

trends span immersive technologies,

Themes Emerging Trends

« Adoption of AR/VR/XR tools for Production and Exhibition

Immersive Technologies - . .
« Expansion of Metaverse Experiences

Createch

« Gamification of Creative and Cultural Experiences

 Disruptive Creative Production through AI, Gen-AI and Robotics
Intelligent and « Adoption of Data-Driven Audience Personalization

Decentralized Production o ) ) .
« Rise in Decentralized, Virtual and Cloud-powered Creation and

Production

Shift to Dicital « Platform-Based Infrastructure for Creative Content Management

infrastructure for and Dissemination

Distribution . Structural Shift Toward Creator-Centric Production Ecosystems

« Blockchain and NFTs Reshaping Rights, Provenance, and Monetization
Disruptive Monetization o o
P « Growth in Direct-to-Fan (D2F) Monetization Models

and Global Access of
Creative Services & Goods « Crowdfunding, Microfinancing, and Impact Investing for Emerging

Creators and Productions

Green Transformation and

. . Transition to Green and Circular Creative Systems
Circular Design

Creative Spillovers into the

. Creative Collaborations Advancing Non-CCI Sector Outcomes
Wider Economy
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Furthermore, two of the innovation themes
— ‘Shift to Digital Infrastructure for Creative
Content Distribution’ and ‘Disruptive
Monetization and Global Access of Creative
Services and Goods’ — are explored in greater
depth since they drive the most structural
changes in how creative value is distributed,
monetized, and scaled globally. Together,
they shape market access, income generation,
and competitiveness across all creative sub-
sectors, while presenting the most immediate
infrastructure, regulatory, and policy
implications for governments and industry

Shift To Digital Infrastructure For
Creative Content Distribution

As digital platforms and technologies
redefine how content is created, managed,
and delivered, content distribution is
shifting rapidly from traditional broadcast
and print channels to agile, cloud-based,
and platform-driven ecosystems. This
shift opens vast opportunities for creators
to engage directly with global audiences,
optimize monetization, and leverage real-
time feedback to refine their offerings. The
rise of platform-based infrastructure that
enables efficient content management and
seamless distribution across multiple digital
channels is central to this change.

Addressing these challenges requires more
than creator-led adaptation; it calls for
coordinated policy action. Governments
have a critical role to play in shaping a
digital environment where innovation
thrives alongside fairness. From enforcing
competition rules and strengthening data
rights to expanding infrastructure and
modernizing copyright systems, public policy

must evolve to support creators not just as
users of digital platforms, but as central drivers
of economic and cultural value.

Disruptive Monetization And Global
Access Of Creative Services & Goods

The digital transformation of the creative
economy is not only redefining how content is
distributed, but it is fundamentally reshaping
how creative value is generated, captured,
and shared. Traditional revenue models

built on physical sales, broadcast rights, and
advertising have been disrupted by digital-first,
direct-to-consumer approaches that prioritize
accessibility and immediacy over ownership.

Subscription services, microtransactions,
crowdfunding, and NFTs have unlocked
unprecedented pathways for creators

to commercialize their work, while
streaming platforms like Spotify and Netflix
demonstrate the global scalability of access-
based monetization. Creators today can
reach audiences across 190+ countries with
a single upload, an unimaginable level of
reach just a decade ago.

Yet, this democratization of distribution has
not always translated into equitable financial
outcomes. Studies on digital publishing and
music streaming reveal that while platforms
expand access, they often capture the
majority of revenue, leaving creators with
diminishing margins unless they continuously
innovate their monetization strategies.
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To unlock the full potential of innovation themes and emerging trends across creative sectors,
governments should implement the following 6 key actions:

Curb Dominant Platform Power In Creative Markets:

Strengthen competition and digital-market rules so that large streaming and
platform intermediaries cannot abuse their gatekeeper position, ensuring fair
access and bargaining power for creators and independent firms.®®

Mandate Local-content Investment And Prominence By Global Streaming Services:
Require major streaming and on-demand platforms to showcase a minimum
share of national or regional works and to contribute financially to local content
production, to support cultural diversity and domestic creative capacity.®

Regulate AI Use In Creative Production To Protect Copyright And
Cultural Diversity:

Introduce targeted regulation for AI in the cultural and creative industries,
including transparency on training data, respect for copyright and opt-out
rights, and clear labelling of AI-generated content to safeguard creators’
livelihoods and cultural diversity.*2

Strengthen Digital Rights And Metadata Infrastructure Across Creative Sectors:
Support common metadata and rights-management standards so that the
use of creative works can be reliably tracked across platforms and territories,
enabling accurate attribution, reporting and payment in new digital and AI-
driven business models.

Modernize Remuneration And Collective Licensing Frameworks For
Streaming And New Digital Uses:

Update copyright and collective-management frameworks so that creators
receive appropriate and proportionate remuneration from streaming, platform
distribution and emerging AI uses, including through transparency obligations
and, where appropriate, extended collective licensing.%

Support Creative-innovation Clusters And Labs That Connect Creators With
Technology And Industry:

Invest in creative-innovation clusters and cross-disciplinary labs that bring
together artists, creative SMEs, technologists and research institutions to
experiment with new formats, business models and uses of AI, XR and
data-driven production.®
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To truly realize this potential, governments should focus on:

1. Coordinated Governance And Efforts Coherence: Governments
should implement unified governance models that overcome
fragmentation, align ministries and agencies, and enable agile
strategy-setting, implementation, and oversight across the
creative economy.

2. Invest In Sustainable And Innovative Financing Ecosystems:
Public financing should evolve to match the unique nature
of creative enterprises. Governments can mobilize blended
finance instruments, guarantee schemes, and dedicated
creative funds that reduce risk and incentivize private-sector
participation. Creating financial literacy and investor confidence
in creative ventures is equally critical.

3. Build Future-Ready Education Systems And Talent Pipeline:
Educational reform should prioritize creativity, critical thinking,
and entrepreneurial capacity across all learning stages. Beyond
education, governments must nurture lifelong learning
ecosystems enabling creative professionals’ continuous reskilling
to adapt to digital transformation, AI, and evolving production
models across creative sectors.

4. Expand Global Market Access And Cultural Exports: Creative
industries are vital instruments of soft power. Governments
should strengthen export promotion agencies, cultural
diplomacy platforms, and trade missions that showcase
national creativity internationally. Supporting intellectual
property protection and digital distribution channels further
amplifies global competitiveness.

5. Capturing The Early-mover Opportunity: The creative economy
opportunity is substantial but time-sensitive. Platform
dynamics, algorithmic distribution, and network effects
create winner-take-all dynamics where early movers capture
disproportionate advantages while late entrants struggle for
market access. Countries that act now to position creative
economies strategically will shape global creative industries
for decades. Those who delay will find themselves as content
consumers rather than producers, revenue sources rather than
recipients, and cultural importers rather than exporters.

In summary, the creative economy represents a generational
opportunity: to fuse culture with commerce, imagination with
innovation, and identity with impact. Governments that act
decisively, by aligning governance, financing, education, and global
outreach, will not only strengthen their creative sectors but also
shape more dynamic, resilient, and culturally confident nations.
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auwlwl dry dyaall aloll dnkail JAudi

alny (g0 JJ.LI Yl Jgalla .arclydl alalmialll
Gibig Gganll a)la] Jdwig piill Goas

dulgn ailiy Gihi.dnloy dySall 50l (uilga
@an ayani ggila bl 1dg MOounclaulljlndiwil
utle (1998) aaninll cilylgll yua piill Ggas
g guadl oo s haa (Jas oo o)l Lo agyl
Al L_JULD_LLLIJ_” aca o WGganll gliu (nandl
adgll a [E{] Gaai il ngianll alian na
anid Gaiiul oS u‘LD.CIJJl Cull Albas e i

2lst Century" dungn yile (uijia Algaiwl
Lﬂﬁ_u.nl JUgajuln 71.3 dn1ay ,.2019 ,cch "Fox

}bl LﬂJJJLI ytill ngianll gan I djgmy
Maysall aslnll

n_lé_LD_II Wlgd guhicaco gla UD_LCLIJ| ullcg
Ldin adg el jlnitwl o (jagd) qué_ﬂ_II
uc jaloll 2023 (plgall aysaall adlnll pign
ankail dga gag lalmial 55 a4ynil ajlaill aaye
bl ala Jgall O anglg dypfall a4lndl dylns
daaol drclyl alelba dale caniui digall
Hanill amygng

abdgll Jin .Jlnll lam a4 dnaainll Jgall cnai
wgullg Lilnlig Luijag da1inll @4lnnllg dainll
Ljgag dygaliiwg uygug lailgmg gulllg
ayalnll (gl JEall Gubill (u dugial
alelindl cilaan (o adlell Abgiwnllg dy4all
dadailell juy o culgll algall juniidlg diclayl
almiall jghig dypball a14lnll dgé Ju n.n.ugJI
'IEL“IL:IJ-!T”

s hga amndyll altinll aniill jp il pagi
Ugild ciog 2daa . gyuwaliill axgill aanina
Ugildg (2022) yugygll alaill anapl cilnaall
djlal gleii ciloljill (2022) dnapl Glgwl

U dwalinllg «alnjjlgall aralaing (ngizall
urgianll cijgi na Jigi Abljil ung Kildinll
Ggin dlapngi aai s L allell Jga el
dalnll tnpw ¥ (2019) yug)gdl akidl a piill
Guhi gI uigianll gy ol altindl ale 17



Jala dagagnll cilépidl i @aflyl diclag vl
ol st Ujny gin dawlll Cilenail

drclydl alenaill amnii (nle Glng9sll Jncig
atidl na jlniiwdl Jis o yrauliwl JAui
LJ.DL”\.ILDgJ:LLD acag. J:LLbJ_L”JJZﬂg CI.LD_IJ|
L il Dl d gy 23lni CLLU| J.mb_lg
acclaull alenaill il (o jghiig

& LD

ulanll nlc ailall pghill
arclnll dlenaillg

2gaan aac ua dale drclydl abdill j4yii
Ul Agaiud ¢uya abiill el j4lnll oo
Al o ginhell aglléldl le ailenaill
LAnlniall abynllg Jocll opag diclag Ul

U0 dcwlg aliun Joay alenaill ada pnajig
aliy Gl o dapenll Jalig (uajgallg wmlgnll
il nle diclayyl uLﬁJ_LuJI Ly Ggaii
Gblinll calisn (o aladl J.mb_lg Jlniwl

figclaytl cilenaill glgidl dynllell dngjall :3 ad) Judll

cilwlpwlly dcgaan ayaill ile anila

°0

O Gguull aJLLr:Ll r:JJ_lLD Afiml

uull 2025 dyllall diwll (o djiall giw jUga Jgulo
14,2030

auayillg adlyll Yoo (16 aauag call 197 - saayiill
5(2022) yuglail yugl dcbldn (14

{(Gguull ilnagi gl Juni ALik) Gup
Jlae i algyg (uilicll ulp cuaa 1990 ale bilali 1ngi ain

o

yHu
Gl Lhagad dcyp

:(Gguull e dnild darali) guglail yugl

utdl il lagyagiwl dsldy ALl o ale aflo
1UAgllg alill acy o Gliting wilagyagiwll chai
Amwi o 23lg £ago (14 laipull gujlang (ignilig
ol ol Cudg ag len wmlgnllg Jocll j40 ia
yys glaiil Jis o Blabul alwluw busy digll
Ugiw jUga yguln 330 dnyéiy (gujalillg allall
750 yul Yoy aciugi sip nallg (2025-2016)



alclinll dalen dangd jUga juln 39 ((2022) dayiill
U‘IJ:LD.” 9—"—'—” U—D %7.58 LJ'LD'I ln ,[_mJ ﬂbJJJ..D“g CLLCILELL”
-]7g'|JLDJ__1”

:(Cilwluuly degann ayaaill ale dnilé) il
U (plllg yinganll guclball Gy aslph ainmw
anin pghidnca il aaaill aljloiiwl Jigni
célgn ella ua oy ,.2007 ale 1a "MediaCityUK"
2lif o Jatill auini daiig «ilagiagivlg pghill djmly
ua Jnclig JUiivl ITVg BBC Jin ynpéll alunwgnll
.Aianll Jala anlg cdgn

1.4g .adaikhg call 10 gai a4pui 250 (o Ji4l :ailiill
JBabjana (aidyiw] aisy juln

4 A1) dryli Agnlle diyg AAIST At asin cilslun ye
EL.I..IfILfLmUﬁLD_i”LJgJLﬂ.Lﬂ.IJ' dill - nauugnll cldll dlgi

Joc ciblun pagi pe jlwnll s dianll ajje af alenlllg
.culg gl Giguwig Aralai aring dliig .ajguiin

gyg1 juln 44g . atgn call 265 adpi call 42 :aayiill
16(2024/2023) Jloc il aan

s(Calw bl nle Gnilé sdeypu) jiub

Gl ya dnb anlnisladhin Jgla gjivd pghigip
dnnAin ghling jloiiw!ll dncla aclgd alaaiwl (1980)
cagn g Jodll go gieainlig aliinll cio (y4nil

Ul " Tencent" aspitl (gl panll Jnc 2l acy .anlg
annnnll daclill aam Jgan ilanpdlg i Dl o byl

ciljloiiw Il aiiii cilenai
gl yanll 2yaail anlell
alapnll g ghlinll
dyjganll

althinll i ang4all yugis
(axalas gholing anile] yan)
dnlcdl alimll glbhainl
(HWajgallg almgyagiwdlg

o al@lpnll .
yingAall guelhall
' Lalalig
afdanll uanlgnll jasi .
WyT=EETECYi| 1

:(MediaCityUK) jiuwuiiiln
JITVg BBC laiil

mignll dcgnang

ayinill apillg .arenlll

ydll ngianllna dinlle dgd gl dingas Alwliuy

dalidnll nilnwg declaydl Glennill 23lni 5Ig.ii 14 ad) J4ull

duelul Alensill 3alni glgil

uile dnild ey
Cilw Lol

cilngaall lyghi cilenai
Ghlinllg jalgall

gl anlall dplniall
dmign diclio dlwluw

aljlniiwl £n dyjlii dynii

,_ern_Lb.u" Nii Acag.AnAm

Leues

s alpin .
djghin

panill yile aild gni

Ol

ablinll cibiln)

Anlll aalnidll
Jliiw il dncla albwliug
Tencent aspuii dnghing

ud! Jini aliili
Ggull dlnagi

gniig Ihdn Cygh Gilenai
fuacld drelyl ambiin o
Am s in AAl4 Cilolung

tugnll Jeay JAuiii
cilenianllg agalaill
Jlochl algyg sdyiall
anhln a guclyl
" gl

alapill argai jlanl e
ATl
Ll

dijn Joc abblwn .

i abili aldpm .
alndyllg allell

odp

Jna T le djaall anlil
a1ngi dalel ac) call&ill
amiiinll iy (l lgall
Gulhil piail-adnugall
uili el j4yo

dni diclay] aloghin
i lnlg yuwlwl JAiiy
Glauing alill na ugh
Ahwly diclio

'agdcl aing (aayai jghi
Glagiagiwdl aagai
HAyig allaglig anlall
wanlgnll

Uo yigd jloiiwl - .
Ll clhall
dloli aygi ciluin - »
dnlle Aypamidjad e
umlgn dljlun .
8L

yughil yugl
Yugyjalig ilnipw £oai
,alc 100 dalljd aync
Ulngiagiwdl le j47)n
Jgnillg allaglig
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g drcluyl cilenaill i galaill aam (g

agidllg lwlwldl Guuii aiy aic il Joal

fulanll umlgall dolaiwl ot adcillg dnll
Unlle apwaliill djadll jjcig

diclydl dnnaliill jjcig pghil ale JAiing
utle jpayill alogaall (ale (nédy Aylleay dlgall

i) dilelpl dund

pee Linii 28 agely Ul alena il i o aépll ile
JAuiy daolg il ylio gla dalise dljlwo
,Jliu.l_ll_j.aa_l drapen Gldaai algi ima u.ll_l
jicig cadlaill d_Lr:u AnnAin GlAuni U"-D-'-'Q
cyuinll waaidigd acnw ailig anliill
Ui yile Jncig danlullg dyloiiw il
acaig .aljadllg aljlanll Jam) oy wanlgnll
Lgitll JUA o almiall digyn

rauibgll duill bljnll Jga yacladl aloiadl apgd
allobl gl yail L_Il_JlCI JAa (o gl Llﬁ_u.u yalii dlgall cuils 3] o 2yni
ardliwdl Ll ai amnapll diaill i gI A dall jSlnll di) gl apalaill

.axgill 1am Jgo Jolall diibgll digmlig

:32anll aagill jujeil dyilwluwll Glgadl dn.lgn

ayaallaalell acag .jalgallg pghillg dndlg Jugnillg (ljlanll Guuuii
Jocll (o Uay ajlianll dribgll ajinll jijcil len lneny Joci Cuag panill clnasg

:ayndyll dnybaiillg dyigildll jadl Cyaai
arlgd dyanig . Ggdnll ajla] buuig ladyuhig dySall 45000l djlod jjed
.Jl e _IJI L.Ij-gg L.J_.].-CJ-!-D-II U'IJ! ﬁJJlﬁJl . I . II L-Jg-Dg U . . | ..JJl ul W, |

2l dylle dyclandl Gilennill dyiydnill digll pghi
Un dicnb dygny dapenll Albniig (ggajgnllg wmlgnll lnpa (nnAii j4ln dgnii
dralaill ghlinllg cilmgiagiwyl Jin — AnnAin driag dg ua lniiw gl Jis

:diinll pghill 2alnig ddanil Ylindl cuuay Glenaill gai ciliayilpiml gaumai
utle dnila cibiagiliwl ainnig gl alépill s Jia oo calenaill dal jjei
aalnill i Jin) aunllell 2alnill (o dalaiwdlg dlanll Jgodl co guilnii ol

anfléll aalnillg Alwlull ile anflall 2alnillg alblill 2alnillg Gguul ile dnflall
sdnlell aaill lisg ,alaiwnll gnillg j4nill aflga guani (gu4nil (il il
e algl ailbliall go dylela) Joleilig

Aloain alegnan 14

Jglcillg
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Ja aaillg amyll antil
JrclyUlhaloia vl alwlw

20 drcyall Gbluwnll :algha {_Uig jila) &l albi ala il ale drindl Gbwlowll cio dlne alhii

cnaill cililyll antilg aolnll faybuisl way o awdill jhig daill gulag il pamin £oo
audillg audaill 12l ghl puiillg a)lall yo gAnig clyllalnidall jghianyi

chiwi U.aiga dolin dnhil yga yng .arauaill
Jhniwl ppi gl cbwlooll élela apdi calngall
wagihll gag alngilinll cay4i g lloiiw )
Jgall alnicl a4 awdll lam gHyciug apcinll
dlming J_D|J_D;|._IJJJ|g:CI_L£ILﬂJJ|ﬂJ_EJ.CIJ|L_I|JUJ.D_U
Jle LuJ.n.IIJ.U.uu.n_D_l;IJIJJ:]Ira_l.D.D.lg bl

eyl aloiay) dwlpul deglinll jl] 5 iy J<uill

Glaamiwnllg ajlgnll by cawAall alibll Juaig pi U0 ddwinll alidl coy agaail julenllg agaall (e
il Dl Cilpigng alalivllg almagill ge ailninllg anlallg alagll Jala dclal cilelinl)
dtacillg aldggunll cainll jidl aila avlnllg dlal dacld Ll dndyll dugallg aribgll ablwall
dnnAnll alnliin
NZ Creative” dunugn) a0l yni Yl yicnwll amynll cllyiw Dl afym il — Wi aalaill apcpall abluall
gﬁ&gﬂ'ﬁ'ﬁﬂgl Nle Cull'alal cilmaln) gugygdl  Creative” dunwgn + loalll allcvlg aalaill 4)ljg Gilyadi)
< < audlailg clayl . " ; A21inll aAlnnll aclyll
(8aninll a4lnnll jia Ayl unc o CLD(JJ_LLLLDJ: + é;m?_ll)l ALLclstr‘ahE: raLIj.i; Sl L= gig
il a0l Cilpbigny abinll aihiil juinll ale Ui UG ——
acalall Sligag Uigal (lunglga nd ylasll el

dramin jagy (nall ,glauigall dralaill alloayl :(2u2aill) 1dghall
dwaldill adlnll yulidg carinig cacil dunlia dpalaill drcpall cblwall
Ablundl ami Jneyg ey dhyipnll abahilllg
Sblunll cilily aykii dale] il dyalail dyejall yuloa ! gabanll 2l wibwis! Gy Ylai
aateanll dniall yulia g4ng Cuag dribgl O nalaill alnidul aan padi oo dayalaill
dawin adyby b1l Glasaig alladlg aalail  §33<ing dwgnln p auslall abuiill At
utlgall el (ale dijlant dhléag Ul lns .dalisn dlelio pie dicjgng Jilelhall

wamnnill Jin — diclydl abyanll go agacll

HMydlaipdl aloia it angiliwl gUbl ac gl alpll cilnasg aandillur J
ULCLLD.“ LCLLLD.IJLI anlk CIJJ.I’.LDJg.DJJ.LCng.LI -

~yuloayl lanlbri 14 dalaill LLLDngﬁLD_DJ I g clll 14 gILﬂJgaJI Lall
Lo Leja dralaill dbaiil ol Cug uibgll | I 3 o sl cilaans |—u.D _Jl!

Aloiavl adleal dlgall gula adiyh o bnljllg cblunll Allet Aibgll Ablwall g1é éjn e
Dl dllag cygh nigild Jaigai iagnig Jal Guhi gub ge JIall 1an CLLCILﬂ.L”CLLCJ.CIﬂ
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fugd dageg adlinll ailacn (g a4
anmul 1§ g axflall acs anll aldleall
1Ay o "Revive" angAnll dwlyw JiAui Y
Jgmnall Jgog e pal

201 Bl H(Lar4illg apaill) 4 dghall
dl-lunllg

4 agbg_ll) <_3_|LLLIIr5| Jylgnll g alldl apsadl ki
und) lalaml cylagll eii 3l (5 Ljﬁ_u.l_ll YL
gai Jugnill cijgi aucig ., udle plat aifig

udl altudl ;|J_J|Jb| dga_lg Aglela Al anlpll
Ublgn 2daig (glaidl JJ.LI anhin dyjlal dramin
Jlwnll apvmil aldl agag (nnig wacnll

ajljgl ailgiwll daacin (ngicnll bbA jlal 1ag
1)gall &llSgll byyi dalwllg dnlyllg dalaill
darlg walaal aliljnll (icladl (ngianll

dillon| phiig aailbgllg panilly Gleili

alelhdll gai acall Jacig ,a_cLLD_II Uc anhiin

Joauwi a_DLdIJ_lJLa_LIIJ.mb_lg Igni g il
122022 alc na duulid (ngivn dljalo

25

£n laalgin Lalai leypa s "DANE" dibgll
yuliag catinig canpelr agdy .gawigll julen
ddgnill dyjay diclallg daladl abi bl
aclinll gi acljll cilelhd ale ddanll niai
aralaill alelimll anall lam unnig lnaall gl
diclaull dalonll Ao dll coning UI diclalig
(uibhgll uULu.D.II Jon dajlhill aldaaaig ,aJLD_LIIg
aijlanll ahla ayylbcn Gliamin G4ag U.uLcu Ulg
gJ:.a.LnganJ.c_J,aLb_uLlJ_LLu_lulg lnlle
dnydll algi calgn a2l aladl cruii4 adg
040 o alea July Jocll (oyag dalatll
ainnig Aliljpnll apgi dale] o Wwnglgs
Aundddl anlpll angig AaLas jalgs

dyidlg aolnll :(piillg gnall) 3-2 Jlighall
il dginill

U0 Gibnwgl guibynll dp Sl oda b
lapui ai Jlildl Apag gna lnmg .djgall
agdi i . 5d5m.|lu1.n:nyLn&ng Aanlinig
anuwdl allondl by altitull CLDJ:_JIg anlnll
utl laligai ai iltainll Jlilug aybhUl Gl
Augiu (g aclin Abg! Jin dsapen ailgal
Glwluwll apgl (1a eaviwl 8j3go pyldig
LAbadilimUlg

dunugng (ABS) Lol adliw il Afimll cnai
anlmiall ablwnll gu "Creative Australia”

ya a9)linll Jga dnbiinll dnlell aguinlig
Lelai)l aililwl cypatyi 2022 ale nag 1(giall



'yt o dcla il alhlniall fa Al djla] ailoghin (ngiwn ile dagoynll dpedpl Glanill Jomni

c

anilill g dléaiwnll dllocll Grdall e gulall
- cylinll alc

e agdcllg daacinll gl anll apmda cailkgll
Jocll alloal abamin £o Galgii U apnball
aalail

4

yia agaall plell andpll clilmimdl jgmbs aac
d)Laill dlloal

gl b ynagll Eull anga gulia ey
Jobd aplaill panil yuyland :aialeall
Yl jgmnall

dloinll dlalp) guld digen

Wdblin éac ale dnllell Cull aildin cilalyl gjgii
aulnc 140 o dnsdll f4y7 (e Alnjjlgall amuig
addni calgng Jaall jalmn ayaad

3

duugnlnll pié Jgolill audiy ddleinll Gilyaaill

prea] W wn| dg.DTg (annillg .aylill alntdell yulai y
UAc Guin J4iy diclnizyl bulgylig Al g
LAribgll ablwnll



alily ke Jgoall o lay o Joc adlan a.aul U dince Jgh u1iLIJ.LE bl aaml AlogAall aand
rablundl g dwgninll ¢ Jgodl anag Jocll cillon] cyani gl Jgng altinll

:alnindl alily gl Jgogll glan
dlalpdl / glaaiwdl alily nle Jgoall drigilall gt dnllg atélpull alnicl
Al allonll a lnal)alg

:dldaiwnll allocll Joahiil Jocll Jl:loa| Cyand
alill byyg wailbgll aacig ayylinll ale aitall Jocll awn dilang daals|
JAallg Yol alclwg ddeall a9juinll apanil dygypell/dyladl

:daugnlnll pé Jgoil Jouhil ablwall §Uhi cuugi .3

anllcll (punmil a_LD_uJIg ynlnidllygleill anhin co ddalgin Glamin alnicl
aspadi alalhi phig fdicpall ablunll aa jail JUilg catibudl 7 ainmill Zagyadll
Al aic aalan

‘a0 J4Auiu dndl djill aldaai gulid
ya d)kill /alegaanll Glpn JJ:I £co alninll Al daleinll Glibl 202
Aaa) Al ynapl ellnin Ul dlﬁ_mlg agaall aplell LLlJI Allne 210 il Glnaall
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2 qwdll

Jlelinll Jagni

J1gnill :arclag Ul
aAlmiddl jainll

el Ul




Jbanill gn degnan drclay Ul alcliodl axlgi

(b 2ig gnill guci nill aplll dlygnill

e Jgoila  nilitin| (o dlolall dalaiw Ul
Aldileg .aipfaall aralnll ela (g oy Adwgnlnll
cillbin afli U ,ayhill dnllell dnyag aumlgnll
s .alilnall ale aitall (nadaill gala Ul
aldaaaill acubhg dpéinl calalpdl allai nogi
pghill aljga Jgbg . cyjlinll le anilall ayaaill
utle ynimig laiiwyl ge Jlall gul) gl gl
paiai il ahuwginllg apcnll Gl clhdll
Lnﬁ uwgnll jniiw Ul il ajill gl all
UJJU Uadig allncll ailai jhlin (jgjannll adlgy
Glguw il y1a amialgi sl Jolcdl Jloll
Jlnghin ) adsimll gilgell aam wilhiig
cilgadllg ,alell jlniiw Ul (o £oai dduilin Jigni
lam ayciugg .l Yol uul) waag apAainll
GlngAall anniw il (o aill Gl awall
Ahliang ap4im aldl jghig . alcll J1gnill JI=]
Jgni aloghin Lid (pill Jall UJJU janig
.Anlaiwn dyclal
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Aainllg aingAall Gljlniim Ul
acluyl cilelinll acal jalgalig

ailjaall jies oy okl Jugnill £o dingAall
Aalnidlg dialai aflge gang dclinll

il ailgadl aam Ja4iwi ella gale dglle

Cun o plallg (ingAndl uelball (ju dslpill

£o dall ol b dlngAall awldi
well glhdll go guganll gl gacjgall gl gaaiinl
gl.aailbn ain gl .eljinn jloiiwl galio pc
2alnill aam amwig .a4iiin pghi clalail
a4ylitn jrani en dnlell bl jil aei g
atibgll (ngianll ailjun oa il clhall

Inlain bagni yailgmll aliall Ggaio auinig
g9)gd Julln 105.9 £hi dygiw dyiljpnia ainll dul
allailg agdlgdl alladl Ggainll acay (2024)
oo alelaill ailegpinllg «tbwhinllg ayailigll
°°.cjgill dailwng «alill acag ghill ain J1l
Un Joedl alin Ggainll aca 2025 ale iag
alia ajjlll ablill youiig ' aca anlip 20 J1s
jlgal cilapini ailli amn (all «Flee (2021)»
«Triangle of Sadness (2021)» aliag jlAuwgll
«J» yhpnn (a dumill dacwlly jilall

elli ailalpl gygy ygiln 12 Gaa (nallg aailnipwll
JAlaill

Jia Luwlwi jnic puLu:.II yngAall jlniiw Ul ady
Jo U.LIU Uo anddy Wl iclydlaloidll Jigni
ajgag 4blnll Jani (le aijadg Jall ugh
utle alngAall anicig . (plll jlniiwdl wiad 4
1l dylics aAndnnll dgyell jalgallg acallg ainll
Lwgl dygnii calaml Guanig Jygnill Gilgaa

aliill acag ainll

Acag ainll J1b go (ogaall Jigaill Jing
cilnghinll abaen ayle agai nall gulwDl A6l
0 (138ig .yl alelinll Jignil dibgll
U0 i al.dnloiall aljgall LwAlen [jga cilgadl
L_ILCgJ.LIJ.D uﬁ.n_lg utgixnll glal daramll jhlanll
gl gact ig ggill i Ui g4nall gn gla
dwgninll e Jgobl dcubg alblly bl
JEALYI Alwjlon acal ajill Jodl ol aindl jagi
Joci oS . ualdill pucill jjcig wmlgnll yghig
al \Gguull Giljaan4 la andonll acall anly
uIJLm_n_II YLbg Aol anlill ajaall Uﬂ.c Khalai
Jdaimnll (peanll (o ung’_IJU.CI:LIg (Ariaill
Alngaall waami liag .ayQill alemgiagiulig
utcwi 3l éajain Jloel Jigni go acil g o o]
cljlniiwl laga Jol4ii dlnl4in angkin iy gl
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anll dlouaiillg jalgall

%25 (Ju aglii ciacny — dpyeall aldaill aci
alléa ailgal — aariwnll caydl4ill (jn %30g
o ylniiwdl elglull angig aljlniim il Gaal
jrig #2.Ggull nle aflall aoAil e L Ul
Jolgell asflaiymll aflpel jalgal (anlell jLiiil
cinia 2023 ale Jglaa tdwalinll dpcinll
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