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OVERVIEW
Executive Summary

The iGaming industry enters 2026 in a phase of recalibration rather than raw expansion. After years of
hyper-growth, operators now face rising acquisition costs, tougher advertising rules, higher taxes in
mature markets, and regulators who expect compliance and player protection to be built into the product
rather than bolted on afterwards. Growth has not stopped — but it has shifted, both geographically and
strategically.

Analysts still project healthy expansion: the global online gambling market is widely forecast to approach
USD 153 billion by 2030, growing at a double-digit annual rate, while global gross gaming revenue is
expected to rise roughly 8—10% year-on-year in 2026. The engines of that growth, however, are
increasingly newly-regulated or fast-digitizing regions — Brazil and Latin America, parts of Africa, and
select Middle Eastern jurisdictions — rather than saturated Western hubs.

This report distils eight macro-trends shaping the year ahead, illustrates three of them with operational
workflow diagrams, adds worked examples throughout, and closes with a dedicated spotlight on the
United Arab Emirates and the wider Gulf — arguably the most closely watched new frontier in the sector,
thanks to the arrival of the GCGRA framework and the country's first licensed casino resort.

How to read this report: each trend pairs a short analysis with a real-world example box, and three
trends include a workflow diagram. A worked example then follows a single player through the full
lifecycle, before regional, Gulf-specific, risk and glossary sections put the trends in context. Figures are
directional and sourced at the end.

The eight trends at a glance

OO BT

Personalized offers, dynamic odds and predictive retention become

AI & hyper-personalization

Responsible gambling as
strategy

Crypto, Web3 & modern
payments

Live casino & immersive
formats

Prediction markets

Mobile-first & emerging markets

Regulation, tax &
compliance-by-design

Consolidation & convergence

the industry standard.

Real-time, AI-driven harm detection turns safer gambling into a
competitive advantage and a licence condition.

Instant deposits, cashless wallets and open banking, now paired with
heavier compliance.

Dealer-led games, game-show formats and early VR/AR keep players
engaged longer.

Fintech-style event-trading platforms blur the line between betting
and investing.

Brazil, LatAm, Africa and MENA drive the next wave of regulated
growth.

Market access now depends on end-to-end transparency and built-in
controls.

M&A accelerates as casino, sportsbook, social and media experiences
merge.
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CONTEXT

Market Snapshot

Headline figures vary by source and methodology — some measure total gambling, others only online
channels or gross gaming revenue (GGR) — so they are best read as directional rather than precise.
Taken together, they describe a large, still-growing, and increasingly data-driven market.

D S [ S

Global online gambling market (by ~ USD 153.6 bn - 11.9% CAGR (2025-30) Grand View Research

2030) (via KodeDice)
Global GGR growth +8-10% year-on-year EvenBet Gaming
Total betting & gaming market = USD 99 bn (2024) — = USD 182 bn SCCG Management
(2033)
Industry data (Tipster
= ~ 0,
In-play share of all bets 54% Guide)
Generative-Al adoption by gambling 81.5% (also 66.7% conversational, 60.5%  UNLV Gaming Institute
firms predictive) & KPMG
Szl s Tk USD 854.5 m (2023) — USD 4.74 bn Ind.ustry data (Tipster
(2030) Guide)
Unregulated offshore market €12 bn (2021) — €20 bn (2026) — €26 bn H2 Gambling Capital

(2031, proj.)

The defining shift of is not scale but structure: the industry is becoming more consolidated, more
regulated, and more dependent on data and Al than at any point in its history.
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ANALYSIS

The Eight Trends Defining iGaming

1 - Al and hyper-personalization

Artificial intelligence has moved from experimentation to production across the industry. Rather than
sending every player the same Saturday-night bonus, operators now train models on features such as bet
size, preferred game types and session length to predict what each user wants next. Leading
crypto-native brands already use machine learning to tune the experience in real time, and a large
majority of major operators run Al in live environments rather than pilots — often pricing a meaningful
share of odds algorithmically.

The same behavioral data that powers personalization also feeds risk management, marketing, customer
support and testing — making Al a horizontal capability rather than a single feature. The workflow below
shows how behavioral inputs flow through a personalization core and back via a continuous feedback
loop.

TREND 01 - ARTIFICIAL INTELLIGENCE

Al Hyper-Personalization Engine

BEHAVIORAL DATA IN PERSONALIZED OUTPUT

Bet size & stake pattern Tailored offers & bonuses

Game recommendations

Machine-Learning

Session length & timing Dynamic odds & pricing

Personalization Core

ictive scoring - segmentation - real-time recommend

@

Deposit / withdrawal velocity Churn / retention triggers

e Y e N e S

Game & market preference }

[y
~

Continuous feedback loop — gvery action retrains the model

Figure 1. How behavioral data becomes personalized experiences — and retrains the model with every action.

EXAMPLE — IN PRACTICE
Crypto-native operators such as Stake and Rollbit reportedly use machine-learning models trained on
bet size, game type and session length to tailor recommendations and keep casual players engaged after
the first bonus expires. Live odds move the same way: when Manchester City went down to ten men after
ared card in an April 2026 match, AI models revised the opponent's win probability from roughly 38%
to 61% within moments — the kind of real-time repricing now standard in in-play betting.
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2 - Responsible gambling as competitive advantage

Safer gambling has shifted from a box-ticking obligation to a genuine differentiator. In 2026, Al-based
behavioral monitoring becomes the primary intelligence layer of responsible gaming: machine-learning
systems watch wager frequency, deposit velocity, session length and loss-chasing to flag early risk signals
and trigger interventions — nudges, cooling-off periods, limit changes or human review — before harm
materializes.

Regulators increasingly demand that these systems be transparent and auditable, pushing operators
toward explainable Al. The pipeline below illustrates how a live activity stream is scored and routed to a
proportionate response.

ABLING

ble-Gambling Detection

Player . Behavioral . Al risk ‘ MEDIUM
activity stream ‘ signal capture ‘ scoring model

wager frequency - loss-chasing - session length - deposit velocity

Contextual nudge - financial-literacy promg

Cooling-off - deposit-limit adjustment

Hard friction - self-exclusion - human revie:

Explainable, auditable interventions occur before harm materializes — a regulatory expectation in 2026.
Figure 2. Real-time risk scoring routes each player to a proportionate, auditable intervention.

EXAMPLE — IN PRACTICE
The UK Gambling Commission reported that safer-gambling customer interactions rose about 32% in
Q4 2025 versus a year earlier, most of them automated. Suppliers are also reframing engagement:
gamification layers such as Soft2Bet's replace random bonus drops with rewards earned through
missions, nudging players toward structured, moderated play rather than impulsive chasing.

3 - Crypto, Web3 and next-generation payments

A few years ago crypto was a checkbox; today several fast-growing platforms build their entire
infrastructure around it, offering instant deposits, near-instant withdrawals and unified wallets that
move seamlessly between sportsbook, slots and live games. Crypto adoption is strongest in markets with
limited banking access or difficult cross-border payments, where it is now a default rather than a niche.

At the same time, mainstream payments are being reshaped by open banking, tokenized transactions and
real-time verification, which streamline registration and cashflow. The common thread in 2026 is that
payments are no longer just infrastructure — they are a compliance frontline, with full traceability of
player funds now a regulatory expectation.

EXAMPLE — IN PRACTICE
Platforms like BC.Game and Stake have built much of their infrastructure around crypto wallets. In the
UAE, the early licensing of an e-wallet provider (PayBy) among the first GCGRA vendors signals how
central compliant, cashless payments — with AML reconciliation built in — are to launching a regulated

venue.
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4 - Live casino and immersive formats

Live dealer games remain one of the strongest retention engines in online casino. Players value the
human, social dimension of dealer-led roulette, blackjack and game-show formats. Around this core,
operators are layering interactive broadcasts, community features and early augmented- and
virtual-reality experiments.

More broadly, casino content is borrowing from video games — missions, reward loops, community
events and progression mechanics — while physical venues adopt digital-culture attractions. The line
between gambling and mainstream entertainment continues to blur.

EXAMPLE — IN PRACTICE
Live-casino specialist Evolution popularised game-show formats that blend casino play with TV-style
entertainment. UK research found roughly 29% of surveyed players had spent on live roulette in the
previous year, making it one of the most-played non-slot games online — evidence that the social, hosted
format is a durable retention driver.

5 - Prediction markets and the fintech challenge

One of the most disruptive developments is the rise of prediction markets — platforms where users trade
contracts tied to real-world outcomes, including sports, much like financial assets. Operators such as
Kalshi, Polymarket and Sporttrade, alongside fintech entrants, have attracted multi-billion-dollar
valuations and now compete with traditional sportsbooks from a fintech direction.

Their legal status is contested: if event-futures trading is treated as a financial product under
commodities law, a federal regulator would oversee it nationwide; if it is deemed gambling, it falls to
state-by-state rules and taxes. That unresolved question is one of the defining regulatory storylines of the
year, and traditional operators are watching closely before committing.

EXAMPLE — IN PRACTICE
During 2026, Kalshi and Polymarket reportedly raised funds at valuations reaching at least USD 10
billion, while Robinhood moved to acquire clearing infrastructure (LedgerX) to reduce reliance on third
parties. Sporttrade, by contrast, operates under state gaming licences — its CEO openly calling the
product a form of sports betting — underscoring how unsettled the 'is it betting or trading?' question
remains.

6 - Mobile-first design and emerging markets

Growth is increasingly concentrated in mobile-first, newly-regulated regions. Brazil's full rollout of
online gambling regulation makes it the year's most-watched new market, driven by mobile penetration
and a sports-obsessed population. Across Africa the vast majority of bets are placed on phones,
rewarding lightweight products, local payment flows and sports-led journeys.

For operators this means designing for mobile first, localizing content and acquisition, and building
platforms that can clear compliance quickly in each jurisdiction. Success now depends on local
adaptation and operational scalability rather than one-size-fits-all expansion.

EXAMPLE — IN PRACTICE
In Africa, surveys indicate about 94% of bettors wager via mobile, rewarding data-light apps and local
payment methods. In the Philippines, online play accounted for roughly 56% of the regulator
PAGCOR's revenue in early 2025 — a sign of how quickly digital channels can dominate once they
take hold.
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7 - Regulation, tax and compliance-by-design

Compliance increasingly defines market access. Jurisdictions across Europe, North America and
newly-regulated regions require end-to-end transparency from both operators and the platforms
powering them. Getting licensed is no longer about meeting a baseline — it means demonstrating that a
product is built for compliance from the ground up, with full traceability of player funds and promotional
credit.

Rising taxes and tighter advertising rules squeeze margins in mature markets, and can push players
toward unlicensed alternatives when licensed pricing becomes uncompetitive. The onboarding pipeline
below shows what compliance-by-design looks like in practice — KYC, geolocation, AML and
responsible-gaming limits gating access before real-money play.

TREND 03 - KYC / AML / REGULATION

Compliance-by-Design Onboarding

o o

AML & Source-of-Funds RG Limits Setup

screening - risk profile deposit - time - s xcl.

' l
[ Blocked / escalated review ] Licensed play enabled

emall - phone - device

Age & ID (KYC) ’ Geolocation

21+ - gov ID - biometrics geofencing - jurisdiction

Registration

verification fail 1
_____________________ [ ———

Figure 3. Compliance-by-design: verification, geolocation and RG controls gate every new account.

EXAMPLE — IN PRACTICE

Australia announced tighter limits on gambling advertising, including bans during live daytime sport,
while operators licensed only in Malta or Curacao increasingly face payment-processing friction. The
lesson for 2026: where licensed pricing becomes uncompetitive, players can drift to unlicensed offshore

sites — a market H2 Gambling Capital estimates growing toward €26 billion by 2031.

8 - Consolidation, M&A and convergence

As costs rise, scale matters more. Larger groups can absorb compliance and acquisition costs more easily,
so 2026 accelerates the M&A wave already reshaping the sector — with operators and suppliers using
acquisitions to secure licences, broaden portfolios and gain cross-regional leverage. Vertical integration
continues as groups acquire content studios, payment technology and affiliate assets.

Running alongside consolidation is convergence: casino, sportsbook, social gaming and media
experiences are merging into unified ecosystems. The strategic advantage goes to whoever can unify the
experience across platforms while respecting the responsible-gaming and regulatory frameworks of each
market.

EXAMPLE — IN PRACTICE

Rather than build every capability in-house, large groups increasingly acquire content studios, payment
technology and affiliate assets to secure margin and licences. The result is vertically integrated operators
that own the player experience end-to-end — from game creation to payments to acquisition — and can
spread rising compliance costs across a bigger base.
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WATCH-LIST

Beyond the Big Eight — Emerging Signals

Alongside the headline trends, several smaller shifts are gaining momentum and could move into the
mainstream over the next 12—24 months.

Streamer-led Creators on Twitch/Kick showcase Shifts marketing from paid ads to trusted,

acquisition real-time play to niche communities. content-driven discovery.

Micro-betting

Deepens in-play engagement; demands

Bets on the next pitch, point or play within oty @i @0 i e

a live event.

guardrails.

Social & sweepstakes Non-monetary or promotional-play Extends reach into markets where
casino formats. real-money gaming is restricted.
Esports & fantasy Wagering on competitive gaming and Captures younger audiences; explicitly
betting fantasy contests. recognised in some new frameworks.
Loyalty & VIP Earned, mission-based rewards over Improves LTV while aligning with
re-design blanket bonuses. responsible-play expectations.
VR/AR immersion Early ylrtual—reallty casino and stadium Stl.ll nascept, but points to the next phase

experiences. of immersive formats.

PUTTING IT TOGETHER

A Worked Example — The Modern Player Journey

The trends above rarely act in isolation. The illustrative journey below follows one hypothetical player
through a modern, compliant operator, showing where each trend appears in practice. It is a composite
example for explanation only, not a description of any specific brand.

1 - Discovery. The player finds an operator through a creator's live session on a streaming
platform rather than a paid ad — the streamer-led acquisition shift in action.

2 . Onboarding. Age (21+ where required), identity and source-of-funds checks run at sign-up,
with geolocation confirming an eligible jurisdiction — compliance-by-design (Trend 7).

3 - First deposit. Funds arrive instantly via an open-banking transfer or crypto wallet into a
single balance usable across sportsbook, slots and live games (Trend 3).

4 - Personalized play. An Al layer recommends games and tailors offers; live odds reprice in
real time, and live-dealer tables and micro-bets are one tap away (Trends 1 and 4).

5 - Protection. Behavioral monitoring scores risk continuously; if loss-chasing or rapid deposits
appear, the system applies a nudge, a cooling-off prompt or a limit — auditable and explainable
(Trend 2).

6 - Retention. Instead of blanket bonuses, the player earns mission-based loyalty rewards, and
churn signals trigger measured re-engagement — sustainable LTV over volume.

WHY THIS MATTERS
The same behavioral data stream powers three things at once — personalization, dynamic pricing and
player protection. The operators that treat these as one connected capability, rather than separate teams,
tend to retain players longer while staying inside tightening regulatory expectations.
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EXAMPLES

Notable Players & What They Signal

A non-exhaustive map of names that illustrate the trends above. Inclusion is illustrative and analytical
only — it is not an endorsement, recommendation, or invitation to gamble.

‘ Entity Category What it exemplifies

Stake / Rollbit Crypto casino & sportsbook ‘nfrastructure.

BC.Game Crypto casino

Evolution Live-casino supplier .
engines.

Kalshi / Polymarket Prediction markets

Sporttrade Licensed exchange .
licences.

SoftzBet (MEGA) Platform / gamification

Wynn Al Marjan Island Integrated resort

Playg71 Online operator T

The Game LLC Lottery

WHERE GROWTH IS MOVING

Regional Outlook

Al-driven personalization and crypto-first

Wallet-centric, cashless player journeys.

Dealer-led and game-show formats as retention

Fintech-style event trading challenging sportsbooks.

Prediction-style trading operating under gaming

Mission-based, responsible engagement design.
The Gulf's first licensed land-based casino.

The UAE's first GCGRA-licensed online gaming

The UAE's first licensed lottery operator.

Growth in 2026 is geographically uneven. Mature Western markets are plateauing under tax and
compliance pressure, while mobile-first and newly-regulated regions expand quickly.

North America

Europe

Latin America

Africa

Asia-Pacific

MENA / Gulf

US momentum still driven mainly by sports betting; iGaming
live in a limited number of states; prediction markets
surging.

Largest regulated cluster but plateauing in the UK, Italy and
elsewhere; tax and advertising pressure rising; Finland
ending its state monopoly.

Brazil's regulated rollout makes it the fastest-growing new
market; mobile- and sports-led.

Mobile-native, sports-led; rewards lightweight products and
local payments.

Split between strict bans (Japan, South Korea) and
fast-moving licensed hubs; still shapes UX trends.

Early liberalization via the UAE's GCGRA framework points
to long-term opportunity — see spotlight.

Sports betting = USD 13.8 bn
vs iGaming = USD 8.4 bn (7
states), 2024

Online =~ 39% of European
gambling revenue (2024)

Widely seen as 2026's flagship
growth region

= 94% of bettors wager via
mobile

Online = 56% of PAGCOR
revenue, Philippines (Q1
2025)

First regulated
commercial-gaming market in
the Gulf
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EXAMPLE — BRAZIL, THE FLAGSHIP NEW MARKET

After years as a 'sleeping giant', Brazil's full regulatory rollout in 2026 opens one of the world's largest
new markets. A mobile-first population and deep football culture make sports betting the natural entry
point, while new licensing frameworks reward operators that localise payments, language and
acquisition rather than porting a European product wholesale.

REGIONAL DEEP-DIVE

Spotlight: The UAE & the Gulf

No new market is watched more closely than the United Arab Emirates. In under three years the country
has moved from blanket prohibition to a controlled, federally-regulated commercial-gaming framework
— a shift with implications for the entire Gulf.

At the centre is the General Commercial Gaming Regulatory Authority (GCGRA), established
by federal decree in September 2023 and headquartered in Abu Dhabi. It holds exclusive jurisdiction to
license and supervise all commercial gaming — lotteries, land-based casinos, online gaming and sports
wagering — across the seven emirates, under a deliberately cautious one-licence-per-emirate model.
Enforcement has been aggressive from the outset: the authority reports blocking thousands of illegal
gambling sites and disrupting a large share of illicit activity targeting the country. The minimum age for
any regulated gaming is 21.

Regulatory timeline

Sep 2023

Jul 2024
Oct 2024
Nov 2024

2025

Nov 2025

2026

Early 2027

GCGRA established by federal decree as the single national gaming regulator.
The Game LLC receives the first lottery licence.

Wynn Resorts awarded the UAE's first land-based commercial-gaming facility licence (15-year
term).

UAE Lottery launches; awards = AED 147 m (= USD 40 m) to 100,000+ players in year one.

Vendor-licensing wave — a first tranche of ~14 suppliers (technology, payments, systems)
approved.

Playg71 goes live as the first GCGRA-licensed online gaming platform (Abu Dhabi & Ras Al
Khaimah).

Systems and game certification, employee licensing, and pre-opening approvals progress.

Wynn Al Marjan Island — the UAE's first casino resort — targeted to open.

Page 12



The flagship: Wynn Al Marjan Island

The first — and so far only — land-based casino licence belongs to Wynn Resorts, for a
multi-billion-dollar integrated resort on Al Marjan Island in Ras Al Khaimah, roughly 45 minutes from
Dubai. It is the test case that will shape how quickly, and how widely, the framework expands.
Supporting infrastructure is already taking shape, from the 548-metre Wynn Bridge to a dedicated staff
community, Wynn Oasis, planned to house thousands of colleagues.

Location Al Marjan Island, Ras Al Khaimah (= 45 min from Dubai)

Investment ~ USD 3.9—5.1 bn integrated resort

Gaming floor ;eiig,:r?g S?H {1‘; ;;:S:r than the floor at Wynn Las Vegas, physically separated from family,
Scale ~ 1,530 rooms & suites; 22+ restaurants and lounges; theatre, spa, marina

Licence First commercial-gaming facility licence; 15-year term

Projected GGR Minimum ~ USD 1.33 bn annually (operator estimate)

Access 21+; valid photo ID; open to residents and international visitors

Target opening Early / Spring 2027 (a modest delay noted in 2026)

Online gaming: tightly gated

Online real-money gambling remains illegal in the UAE except through a GCGRA-licensed operator. The
first such licence went to Playg71 (operated by Coin Technology Projects), which began operations in
November 2025 offering regulated online casino, sports betting and racing. It is currently available in
Abu Dhabi and Ras Al Khaimah but not yet Dubai; the one-licence-per-emirate model means each
emirate may later approve its own single operator. Users must be 21+, physically within the UAE, and
can set deposit limits, time-outs and self-exclusion.
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The Gulf at a glance

The UAE is, for now, the clear regional outlier. Elsewhere in the Gulf Cooperation Council, commercial
gambling generally remains prohibited under national law. These stances are relatively stable but, as the
UAE shows, not immune to policy change.

oy Commercial-gaming stance

Licensed lottery, first online operator (Playg71)
and a casino resort opening 2027.

United Arab Emirates Regulated (GCGRA)

No commercial gambling;

Saudi Arabia Prohibited entertainment/tourism expanding via other
verticals.

Qatar Prohibited Gambling illegal under national law.

Kuwait Prohibited Gambling illegal under national law.

Bahrain Prohibited Gambling illegal under national law.

Oman Prohibited Gambling illegal under national law.

EXAMPLE — A COMPLIANT MARKET-ENTRY PATH FOR SUPPLIERS

A B2B vendor targeting the UAE would typically engage the GCGRA early via its intake process, obtain a
gaming-related vendor licence (for example a casino-management system, payments or KYC/AML
tooling), secure independent lab -certification (e.g. GLI or BMM), and demonstrate ISO-grade
information security plus built-in responsible-gaming features — mirroring the first wave of roughly 14
suppliers licensed ahead of Wynn's opening.

Why the Gulf matters for the industry
e A blueprint, not just a market: the GCGRA is positioning the UAE as a global hub for gaming
technology and player-protection standards, favouring operators with proven compliance and a
willingness to localize.

e Vendor-led sequencing: suppliers of casino-management systems, payments, KYC/AML and
responsible-gaming tools are licensed ahead of B2C launch — an opening for compliance-focused
technology firms.

e Second-licence speculation: Abu Dhabi is widely tipped as a frontrunner for a future
land-based licence, though analysts do not expect every emirate to follow.

e Talent and tourism upside: the resort economy around Al Marjan Island is already reshaping
investment, employment and real estate in Ras Al Khaimah ahead of 2027.
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THE OTHER SIDE

Risks, Headwinds & Watch-List

The growth story comes with real friction. The table below summarises the headwinds operators,

suppliers and investors are weighing in 2026.

Higher duties in mature markets compress

Tax & margin pressure : . .
sinp margins and can hurt price competitiveness.

Tighter limits on sponsorships, timing and

Advertising restrictions .
8 targeting reduce reach.

Regulatory Country- and state-by-state rules slow entry
fragmentation and raise cost.

Channelisation to Over-taxing or over-restricting can push
offshore players to unlicensed sites.

Prediction-market
uncertainty

Unresolved 'betting vs trading' status creates
legal risk.

Public scrutiny of harm can trigger backlash

RG & reputational risk and tighter rules.

Large volumes of sensitive data raise breach

Cyber & data protection .
and privacy exposure.

WHAT COULD MOVE THE MARKET

Catalysts to Watch in 2026

Scale, cost discipline, and diversified
market mix.

Owned media, content, and
affiliate/creator channels.

Flexible, jurisdiction-aware
compliance engines.

Balanced policy; competitive
licensed products.

Monitor rulings; hedge product
exposure.

Effective, non-performative player
protection.

ISO-grade security; transparent data
governance.

A handful of events and decisions are likely to shape sentiment and strategy through the year.

‘ Catalyst Why it matters

Brazil's regulated rollout

US prediction-market ruling

UAE second-licence signals tipped) reshapes Gulf strategy.

Wynn Al Marjan certification .
opening.

Finland's licensing shift
operators.

Al regulation and transparency duties.

Continued M&A
groups.

Opens one of the world's largest new markets and sets a template for LatAm.
A federal-vs-state decision would redraw the competitive map for sportsbooks.

Any move on a second land-based or additional online licence (Abu Dhabi

System and game approvals through 2026 are the gating steps toward the 2027

The end of a state monopoly opens a lucrative European market to private

Classifying gambling Al as 'high-risk' in some regions would add bias-testing

Further consolidation could concentrate share among a few well-capitalised
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SO WHAT?

Strategic Implications

The 2026 landscape rewards discipline over speed. Below, the key takeaways by stakeholder.

‘ Stakeholder What to prioritize

Treat Al personalization and responsible-gaming as one connected data capability; design

Operators for mobile-first emerging markets; build compliance into onboarding, not around it.
. Make compliance-by-design the default; target vendor-licensing openings in regulated Gulf
Suppliers & B2H and LatAm markets; offer explainable, auditable AI.
Expect continued consolidation; watch prediction-market regulation, Brazil's rollout and
Investors \ . .
the UAE's second-licence signals as catalysts.
. Balance economic upside with harm prevention; demand transparency, traceable funds and
Regulators / policy

effective (not performative) player protection.

2026 will be remembered less for growth or decline than for transformation — the year every part of
the value chain feels regulatory, technological and competitive pressure at the same time.
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GLOSSARY

Key Terms & Definitions

A quick reference to the acronyms and concepts used throughout this report.

[ (Moaring |

iGaming
GGR

KYC
AML
RG
RTP

LTV

CPA / RevShare
Live dealer
Prediction market

Micro-betting
Geofencing
Channelisation

Open banking
B2B / B2C
White-label

GCGRA

Online gambling — casino, sportsbook, poker, lottery and related real-money play.

Gross Gaming Revenue — stakes wagered minus winnings paid out; the sector's core
revenue measure.

Know Your Customer — identity, age and eligibility verification at onboarding.
Anti-Money-Laundering — screening and monitoring to detect illicit funds.
Responsible Gambling — tools and processes that protect players from harm.
Return To Player — the long-run percentage of stakes a game returns as winnings.

Lifetime Value — the total value a player represents over their relationship with an
operator.

Affiliate models: Cost-Per-Acquisition (flat fee per player) vs Revenue Share (a cut of
ongoing revenue).

Real-time, human-hosted casino games streamed to players.

A platform where users trade contracts on real-world outcomes, priced like financial
assets.

Wagers on very short, in-game events (the next point, pitch or play).

Location technology that restricts access to permitted jurisdictions.

The share of play that flows through licensed rather than unlicensed operators.
Bank-authorised data/payment connectivity that streamlines deposits and verification.

Business-to-Business  (supplier-facing) vs Business-to-Consumer (player-facing)
operations.

A ready-made platform an operator brands and launches as its own.

General Commercial Gaming Regulatory Authority — the UAE's federal gaming
regulator.
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HOW THIS WAS MADE

Methodology & Notes

This report covers the online segment of the gambling industry — casino, sportsbook, poker and lottery
— and the technologies, payments, regulation and markets shaping it in 2026, with a regional focus on
the UAE and the wider Gulf. It is written for a business audience: operators, suppliers, investors and
policy watchers.

Findings synthesize publicly available industry analysis, regulator statements and news published
between late 2025 and mid-2026. Where sources report different figures for the same metric, the report
presents ranges and attributes them, because methodologies differ — total gambling versus online-only
versus gross gaming revenue. Numbers should therefore be read as directional rather than exact.

The impact and maturity ratings in Appendix B are a qualitative editorial assessment drawn from those
sources, not a statistical model. 'Tmpact' reflects a trend's likely near-term influence on operator strategy;
'maturity' reflects how established it already is. The workflow diagrams are simplified for clarity and are
not implementation blueprints.

Company and platform names are used illustratively to explain trends and are not endorsements or
recommendations. Nothing in this report is legal, financial, tax or gambling advice. Gambling laws vary
widely by jurisdiction; where gaming is regulated, only licensed operators are lawful, and age and
eligibility rules apply. Details such as regulatory dates and project timelines can change after publication.
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FOR EDITORIAL VISUALS

Appendix A — Image Generation Prompts

Ready-to-use English prompts for generating accompanying imagery (e.g. Midjourney, DALL-E, Firefly).
Style is kept consistent: clean, premium editorial, navy-and-gold palette, no logos, no real brands, no
depiction of minors, and no glamorization of gambling harm.

Cover / hero

Executive summary

Trend 1 — Al
personalization

Trend 2 —
Responsible
gambling

Trend 3 — Crypto &
payments

Trend 4 — Live
casino

Trend 5 —
Prediction markets

Trend 6 — Mobile &
emerging markets

Trend 7 —
Regulation &
compliance

Trend 8 —
Consolidation &
convergence

Beyond the big eight
— signals

Risks & headwinds

Worked example —
player journey

Regional outlook —
global map

A sleek, cinematic hero image for a business report titled 'Top iGaming Trends 2026'":
abstract dark-navy background with glowing gold data streams and subtle roulette-wheel
and smartphone motifs merging into a network of light, ultra-clean, premium editorial,
wide 16:9, no text, no logos.

A minimal editorial opening spread visual: a rising abstract line-graph made of gold light
over deep navy, small iconography for AI, payments and compliance woven in, calm and
authoritative, lots of negative space, no text.

Editorial illustration of artificial intelligence personalizing online gaming: a stylized
neural-network core in gold connecting to floating UI cards showing charts and
recommendations, deep navy backdrop, isometric, minimal, corporate tech aesthetic, no
faces, no brands.

Conceptual image of Al-driven player protection: a calm dashboard with a soft shield icon
and a rising risk gauge, gentle teal and navy tones, a protective, trustworthy mood, flat
modern vector style, no gambling imagery, no people identifiable.

Modern fintech illustration: a digital wallet and glowing crypto coins moving instantly
between abstract gaming interfaces, open-banking connection lines, navy and gold, clean
3D render, secure and fast feeling, no brand logos.

Elegant editorial photo-illustration of a live-dealer studio: warm cinematic lighting,
cameras and screens around a premium gaming table shot from a distance, sophisticated
and modern, no recognizable faces, no brand marks, moody navy tones with gold accents.

Abstract concept art blending a stock-exchange trading floor with a sports stadium:
candlestick charts morphing into event outcomes, futuristic fintech aesthetic, navy
background with gold and teal highlights, clean and dynamic, no text, no logos.

A world-map illustration highlighting Brazil, Africa, and the Gulf glowing in gold, with a
smartphone at the centre emitting connection lines, mobile-first theme, clean flat-design
infographic style on deep navy, no text labels.

Symbolic editorial image of compliance-by-design: a translucent shield formed from
interlocking gears and document icons protecting a digital platform, balanced-scales motif
subtly integrated, navy and gold, corporate, trustworthy, no people.

Abstract visualization of company mergers and platform convergence: multiple glowing
nodes flowing together into a single larger unified sphere, casino/sportsbook/media icons
merging, navy-and-gold gradient, clean 3D, no logos.

A constellation of small glowing icons on deep navy — a game controller (esports), a
live-stream play button, a stopwatch (micro-betting), a loyalty medal — connected by faint
gold lines, suggesting emerging signals, clean flat vector, no text, no logos.

A restrained editorial concept: a sturdy navy path threading between abstract obstacles
rendered as translucent gold shapes (tax, regulation, cyber), balanced and non-alarming,
minimal flat design, no text, no people.

A clean horizontal journey illustration: six numbered gold waypoints along a flowing navy
line, each with a tiny icon (discovery, onboarding, deposit, play, protection, loyalty),
infographic style, calm and modern, no text labels, no faces.

A stylized world map on deep navy with regions glowing at different intensities in gold and
teal to suggest uneven growth, subtle grid and connection lines, data-driven editorial
infographic aesthetic, no country labels, no text.
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A prestigious architectural rendering vibe of a modern integrated resort on a Gulf island at
UAE / Gulf spotlight golden hour: sleek towers, waterfront, luxury and optimism, warm gold light on navy sky,
aspirational editorial travel-business aesthetic, no real brand names, no signage.

A minimal, elegant closing visual: a single thin gold horizon line across a deep navy field
Closing / back cover with a subtle upward glow, quiet and authoritative, generous negative space, editorial
back-cover mood, no text, no logos.
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AT-A-GLANCE

Appendix B — Trend Impact Matrix

A qualitative summary of how the eight trends compare on near-term impact and maturity. Ratings are
the author's editorial assessment based on the sources cited, not a quantitative model.

Al & personalization High
Responsible gambling High
Crypto & payments Medium
Live casino & immersive Medium
Prediction markets High

Mobile & emerging markets  High

Regulation & compliance High

Consolidation &
convergence

Medium

Read together, the matrix points to a clear centre of gravity in 2026:

Growing
Growing
Growing
Mature

Emerging
Growing
Mature

Growing

Data + machine learning at scale
Regulation + reputation

Speed, access, compliance
Retention & engagement
Fintech + legal ambiguity

Smartphone penetration + new
licensing

Market access & tax

Cost pressure + scale advantage

e Centre of gravity: Al, responsible gambling and regulation score high on both impact and
maturity — together they increasingly decide who can operate, and where.

e Biggest wildcard: prediction markets are high-impact but still emerging, so their legal
resolution is the single most consequential open question of the year.

e Durable engines: live casino and consolidation are mature and steadily important rather than

disruptive — reliable retention and scale rather than headlines.

e Fastest movers: mobile-first emerging markets and modern payments are where operational
advantage is won or lost as new regions come online.
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